
China Ready Module:
WeChat 101



WeChat is a Chinese multi-purpose messaging, social media and mobile payment

app. Now being deemed as a ‘super-app’, WeChat is an essential marketing tool

for businesses to enter the Chinese market. As China does not have access to

Facebook, Twitter or Instagram and other western social channels, WeChat is the

number one social platform in China with monthly active users exceeding 1 billion.

Unlike Western social media channels, WeChat has a lot more capability in one

app. Users can message, make voice and video calls, share location, find people

nearby, connect with people and brands through a QR code, search and share

articles, make one-click payments, purchase products directly, order a taxi or

food, pay bills, book an appointment and much more all in one app.

For WeChat users, it is a one-stop service for all their needs.

What is WeChat?



Three WeChat Official Account Types.

Subscription: this type of account is for information and brand communication.

This is ideal for individuals and brands that are content-based. This type of account

allows you to publish once a day to subscribers and 1-6 articles each time. These

updates are only available to subscribers and there are no notifications when a

new article is published.

Service: this type of account is for customer service, ecommerce and CRM

management. This is ideal for businesses with a large audience and customer

database who are looking to sell a service or product. At this account level, you can

have access to WeChat pay and WeChat store. These accounts can publish 4

times a month and 1-6 articles each time and followers will receive notifications.

Enterprise: this type of account is for internal communication and management

that is similar to yammer, slack or workplace by Facebook. These accounts are not

visible by the public or marketers, only by approved members.

Which Style WeChat Account Fits You Best? 



QR Codes

Each WeChat account has a QR Code. The WeChat

app has an inbuilt QR scanner, which is used to scan

account codes for connecting to new people.

QR codes are posted on marketing material

including brochures, packaging and in store

collateral which will often give access to either the

WeChat account, special offers or payment for a

product or service.



WeChat articles generally tend to be long pieces of content, similar to that of a

blog or news article. Consider turning this existing content on your website into

WeChat articles to engage with your China market followers.

Keep in mind, content needs to be useful, interesting and create an emotional

connection. Remember to use rich content in a vivid format within your articles

such as video, to entice more engagement from the audience.

The use of gamification is a very popular tool to entice engagement, i.e. a spinning

wheel to win a prize.

To gain more interest in your brand, interact with consumers by using incentives.

This can be in the form of offering special QR codes for a discount.

Ways to Engage



A popular way to increase brand awareness is the use of influencers or key opinion

leaders (KOL).

Similar to Western culture, there has been a weakened trust in brands. Traditonally

marketing messages are no longer valuable and there has been a rise in the

development of a social-orientated digital ecosystem, thus brands have begun to

turn to KOLs to have higher visibility.

Chinese consumers will rely heavily on the opinions of KOLs and their own social

networks and value their opinions above all.

To increase sales, considering using WePay and the WeChat store or driving traffic

to Tmall. This allows for consumers in China to gain access to your products or

services.

Ways to Engage

https://www.tmall.com/


How China Is Changing Your 

Internet - The New York Times

Other Resources

Tasmania Government 

Digital Ready WeChat

Steps to set up your
WeChat account.
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