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Overview 
China Food and Drinks Fair (CFDF) and the 
trade shows in hotels held in the lead-up to 
the Fair are one of the largest weeks of wine 
activity in the country, attracting over 300,000 
trade, media and consumers from across 
China. These exhibitions are held annually in 
March in Chengdu, Sichuan Province, often 
known as the economic powerhouse of western 
China.

The week is divided into two parts: the first  
part of the week from Sunday to Wednesday 
(22–25 March) consists of a series of hotel 
trade shows, run by different organisers, in 
numerous hotels around central Chengdu. The 
second part of the week, Thursday to Saturday 
(26–28 March), is the China Food & Drinks Fair, 
a premier trade and consumer show, managed 
by Cofco and held in the Western China 
International Expo City in the south of the city.

The events attract hundreds of thousands of 
importers, distributors, buyers and consumers 
who are seeking new business opportunities. 
Australian wineries who have exhibited in the 
shows previously have obtained strong leads 
and ongoing business from attending the fair. 

Wine Australia will have an amplified presence 
in Chengdu in 2020, participating in a new 
Hotel Show in 2020 and returning to the China 
Food & Drinks Fair.

Hotel Show – TWC Fine Wine 
Showcase (Grand Hyatt)
The TWC Fine Wine Showcase is a new hotel 
show in Chengdu this year, held at the Grand 
Hyatt Hotel Chengdu and managed by leading 
wine-show event organiser, TopWine. TopWine 
is marketing its show as a premium wine event 
and will support the new show with a social, 
advertising and public relations campaign. 
Australian wine exhibitors will be exhibiting 
alongside other leading wine producing 
countries, regional associations and major 
wine corporations. 

Wine Australia has 50 booths/tables available 
at the TWC Fine Wine Showcase (Grand 
Hyatt).

The China Food & Drinks Fair 2020
Established in 1955, the Fair, is one of the 
largest established wine, spirits and beverage 
exhibitions in China, attracting more than 
100,000 Chinese trade and buyers from across 
the country and an overall attendance of 
300,000 people. Wine Australia will return 
to Chengdu for its seventh year, creating an 
Australian Pavilion as part of our concerted 
effort to drive demand for Australian wine in 
China.

Wine Australia has more than 40 booths/tables 
available at the Fair. 

“Judging by the response our importer got,  
they believe something like 20 new customers.” 

Mark Hastwell, Partner, Hastwell & Lightfoot 
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Australian Wine Discovered 
education platform
Seminars and masterclasses will be held at 
both events, amplifying the Australian wine 
message and raising the awareness of the 
people and places that make Australian 
wine unique. The Award-winning Australian 
Wine Discovered education platform, which 
has been translated into Chinese, will be 
demonstrated to attendees of CFDF and TWC 
Fine Wine Showcase. 

Marketing and promotion
Wine Australia will have a dedicated 
communications and public relations 
campaign to promote the event to key trade, 
media and influencers. Exhibitors will also 
receive a listing on the dedicated Wine 
Australia WeChat mini-program.

The opportunity 
Australian wineries and their in-market 
representatives are invited to participate in 
these two trade shows. Wineries can sign 
up to both events, or select one event only. 
Regional opportunities are also available at 
both events.
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TWC Fine Wine Showcase (Grand Hyatt)

Saturday 21 March 2020
• Wine Australia exhibitor briefing 

Sunday 22 March 2020
• TWC Fine Wine Showcase Day 1

Monday 23 March 2020
• TWC Fine Wine Showcase Day 2
• Master class x 2 

Tuesday 24 March 2020
• TWC Fine Wine Showcase Day 3
• Master class x 2
• Networking event 

Wednesday 25 March 2020
• TWC Fine Wine Showcase Day 4

China Food and Drinks Fair 2020

Wednesday 25 March 2020
• Wine Australia exhibitor briefing 

Thursday 26 March 2020
• CFDF Day 1
• On-pavilion class x 3

Friday 27 March 2020
• CFDF Day 2
• On-pavilion class x 3

Saturday 28 March 2020
• CFDF Day 3

21 24 25 26 27 2822 23

TWC Fine Wine 
Showcase

China Food and 
Drinks Fair

Master  
classes

On-pavilion
classesWine Australia 

exhibitor briefing
Wine Australia  

exhibitor briefing

Detailed information of Wine Australia’s 
activities in the lead up to and after the 
Chengdu events will be confirmed in early 
2020. As a guide, the program for each of the 
events include:

Program

Networking event
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Pricing and inclusions
TWC Fine Wine Showcase  
(Grand Hyatt)
• AUD $6,600 ex. GST 
• Full table only (10 SKUs)

China Food & Drinks Fair 
• AUD $6,300 ex. GST – Full table (10 SKUs)
• AUD $3,700* ex. GST – Half table (5 SKUs) 
*subject to an even number of requests

Wineries can participate in both activities 
or select one only. There are no discounts to 
attend both events as each activity is operated 
by a separate company. 

For further information about exhibiting at 
TWC Fine Wine Showcase and China Food & 
Drinks Fair, please contact: 
kevin.pan@wineaustralia.com 
+86 21 6241 3890

Criteria for participation 
• Participation is only open to wine producers, 

agents, distributors or exporters working 
directly with the winery/ies, regardless of 
whether they have existing importers in 
Asian markets.

• Brands must demonstrate existing on or off 
premise sales in the Australian domestic 
market. 

• Winery brands only (no private labels, bulk 
wines, export-only labels, etc.).

• At least one wine from each brand to be 
showcased at CFDF and/or TWC Fine Wine 
Showcase has received 90 points and above 
from a widely recognised and reputable 
third party.

Additional costs 
Exhibitors are responsible for all travel, 
accommodation and incidental costs. Please 
refer to the travel and accommodation section 
on the following pages for further information 
and special accommodation rates. 

A consolidated shipment from Australia to the 
events will be facilitated by Wine Australia. 
Exhibitors may use the CFDF organiser’s 
recommended logistics supplier if you cannot 
meet Wine Australia’s shipment deadline 
(please refer to call for wine and delivery dates 
on page 11). 

Exhibitors will be responsible for all 
transportation costs including shipping and 
customs clearance costs. Wine Australia will 
cover the overall sorting, management and 
venue delivery cost. Exhibitors will be invoiced 
for international shipping costs upon completion 
of the events.

• ‘Buyer own brands’ are not eligible to be 
shown, any brand or wine not deemed 
eligible by Wine Australia for inclusion in its 
promotional activities may be removed from 
the activity.

• Participation is at the discretion of Wine 
Australia

• New to market brands must be able to 
demonstrate they are export ready.

Regional packages are available, contact: ali.lockwood@wineaustralia.com

mailto:ali.lockwood%40wineaustralia.com?subject=
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What do you get for your investment?
The following facilities & services will be provided to exhibitors at both events:

Full Booth Half Booth 
(CFDF only)

Dedicated booth within the Wine Australia stand with area for company/brand name 
and single logo display. Glassware, a spittoon and an ice bucket provided 

✓ ✓

Exhibition services such as booth storage, ice supply, glassware cleaning and 
administration

✓ ✓

Light catering such as tea, coffee, light lunches and snacks daily throughout the 
exhibition

✓ ✓

Access to private meeting space (shared in CFDF) ✓ ✓

Storage area for wines ✓ Shared

Invitation to Wine Australia managed events ✓ ✓

Number of wines to showcase per booth (maximum) 10 5

Dedicated table in the shared meeting area at each exhibitor’s stand ✓ Shared

Ability to join consolidated shipment from Australia (invoiced to exhibitor) ✓ ✓

Wine Australia staff onsite enabling exhibitors to focus on their stand and manage 
business opportunities 

✓ ✓

Connection to Chinese translators (hire cost to exhibitor) ✓ ✓

Listing on the Wine Australia WeChat mini program ✓ ✓

Wine Australia will boost exhibitor participation with a dedicated public relations and 
marketing campaign.

✓ ✓

“Chengdu has been very interesting in that we obtained lots of leads 
from the trade show in the last few days, people were particularly 
interested in our premium wines. We’ve been very fortunate to see 
these leads convert already, which is a great result.” 

Paul Squires, Buller Wines
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TWC Fine Wine Showcase  
(Grand Hyatt)

Wine Australia booths location
The TWC Fine Wine Showcase is a new hotel 
show in Chengdu this year. Organised by 
leading wine-show event organising, TopWine, 
Wine Australia will be joined with an exciting line 
up of regions and wine corporations to deliver 
the most exciting and enhanced Chengdu 
hotel trade show to date. The Wine Australian 
booths will be located on the 12th floor of the 
Grand Hyatt Hotel in Chengdu. The pavilion will 
be placed in the centre of the exhibition in the 
Palais Room, in a high traffic area. 

Booth design
The Wine Australia booth will be of a consistent 
design to our the Made Our Way branding, 
and the booths within the pavilion will have a 
similar look and feel. Each booth will have a 
set area designated for your winery (or brand) 
name and logo. Individual booths will contain a 
storage area for wine, glassware, spittoons, ice 
buckets, meeting table and lighting.

Small format promotional material such as 
brochures, tablet or iPad stands can be placed 
on counter tops. We advise any tablet or iPad 
is secured to your booth.

No additional branding is permitted. This 
includes posters, pull-up banners or LCD 
screens.

Image is a sample of the standard hotel show 
booth only. This is not the final design for 
Wine Australia booths at the TWC Fine Wine 
Showcase at Grand Hyatt. Final designs will be 
included in the Exhibitor Guide for circulation 
in February 2020.

Booth location
The location of booths within the Wine 
Australian section will be allocated at the 
discretion of Wine Australia and grouped via 
region or state. Exhibitors will be notified of 
their booth location in February 2020. 

Stand location and booth design 



9Chengdu Exhibitions 2020 • Wine Australia

China Food & Drinks Fair 2020

Pavilion location 
This year, the CFDF main exhibition will be 
held at the Western China International Expo 
City (WCI Expo). In its seventh year, the Wine 
Australia Pavilion will occupy booths 12D014T & 
12D015T in Hall 12. 

Booth design
The Wine Australia pavilion will be of a 
consistent design to our new Made Our Way 
branding, and the booths within the pavilion 
will have a similar look and feel. Each booth 
will have a set area designated for your winery 
(or brand) name and logo. Individual booths 
will contain a storage area for wine, glassware, 
spittoons, ice buckets seating and lighting.

Small format promotional material such as 
brochures, tablet or iPad stands can be placed 

on counter tops. We advise any tablet or iPad 
is secured to your booth. 

No additional branding is permitted. This 
includes posters, pull-up banners or LCD screens.

The above image is a sample of the Wine 
Australia pavilion at 2019 CFDF space only. 
This is not the final design for the Wine 
Australian pavilion at 2020 CFDF. Final designs 
will be included in the Exhibitor Guide for 
circulation in February 2020.

Booth location
The location of booths within the Wine 
Australian Pavilion will be allocated at the 
discretion of Wine Australia and grouped via 
region or state. Exhibitors will be notified of 
their booth location in February 2020. 

Sample design only
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Key dates

1 February 2019 Exhibitor expression of interest open 

8 October 2019 Exhibitor expression of interest close 

11 October 2019 Exhibitors invited to formally register

8 November 2019 Formal registrations close

9 November 2019 Call for wine submission open 

29 November 2019 Call for wine submission cut-off

31 December 2019 Exhibitor invoice payment due

8 January 2020 Wine delivery to Hellmann Adelaide warehouse deadline 

“This is the second year for d’Arenberg to participate the Chengdu 
Wine Show. During the show, we met many of our existing distributors 
as well as good number of people who are interested in becoming a 
d'Arenberg distributor in China. 

Quality of the show is improving every year and Wine Australia has 
always organised the booth very well making it easier of the exhibitor 
to focus on trade.” 

Swenson Su, Regional Export Manager, d’Arenberg 
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What’s next

Step 1 Complete exhibitor expression of interest form
All interested exhibitors must first submit an expression of interest form. Please clearly mark if you are 
interested in attending the TWC Fine Wine Showcase (Grand Hyatt) or the China Food & Drinks Fair 
2020, or both. Please note that EOIs does not guarantee acceptance as an exhibitor. 

All EOIs must be submitted by Tuesday 8 October 2019.

Step 2 Complete exhibitor registration form 
All qualified exhibitors’ representatives from EOI process will receive a formal registration form. 
Exhibitors will submit this online registration form to confirm their participation in the TWC Fine Wine 
Showcase (Grand Hyatt) and/or CFDF. 

All formal registrations must be complete and submitted by Friday 8 November 2019.

Step 3 Final invoice
After the registration form has been completed with terms & conditions agreed by exhibitor, final 
invoices will be issued in November. 

Final payment must be received by Tuesday 31 December 2019.

Step 4 Wine submission opens
Submit detailed information about the exhibitor, representatives attending and the wines to be 
showcased at TWC Fine Wine Showcase (Grand Hyatt) and/or CFDF. This information will be used for 
approval of wines showcased, tracking wine shipment, marketing collateral and use within our new 
WeChat mini-program during TWC Fine Wine Showcase (Grand Hyatt) and/or CFDF. 

Call for wine submission will happen between 9–29 November 2019.

Step 5 Wine submission closes
All wines to be showcased at TWC Fine Wine Showcase (Grand Hyatt) and/or CFDF must be finalised 
by 29 November 2019.

Please also sent all shipping documents to chinalogistics@wineaustralia.com for consolidation at 
Hellman Adelaide warehouse. 

Step 6 Wine delivery
All exhibitors wishing to use Wine Australia’s delivery service will need to deliver wines to Hellmann 
Adelaide’s warehouse by 8 January 2020.

Step 7 Exhibitor guide 
To prepare for TWC Fine Wine Showcase (Grand Hyatt) and CFDF, Wine Australia will provide an 
Exhibitor Guide, which will include more details about the exhibitions and travel tips. 

From February 2019.

Step 8 Exhibitor briefing
Prior to the opening of the first day of TWC Fine Wine Showcase (Grand Hyatt) and/or CFDF, Wine 
Australia will provide an on-site briefing for all exhibitors to get to know each other and detailed 
information about each of the events. 

https://app.smartsheet.com/b/form/d4224faef6cb479185d9630470a84368
mailto:chinalogistics%40wineaustralia.com?subject=
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Exhibitors are responsible for organising and 
paying for their own airfares, transfers and 
accommodation.

Flights
There are many airline carriers which fly to 
Chengdu with one stop-over. As Wine Australia 
will not be organising an airline partnership 
for CFDF or TWC Fine Wine Showcase, we 
encourage exhibitors to book their own flights 
with their preferred airline.

Accommodation
Wine Australia has been advised by the 
hotels in Chengdu that they run at high 
occupancy during the periods of CFDF and 
Hotel trade shows across the city. It is strongly 
recommended that exhibitors book their 
accommodation as soon as possible to avoid 
disappointment. 

Wine Australia has recommended the following 
hotels in Chengdu for TWC Fine Wine 
Showcase and CFDF, in proximity to each of 
the respective events. Room availability for all 
listed hotels is limited and reserved on a first-
come first-served basis, subject to availability. 

Wine Australia accepts no responsibility for the 
availability or quality of service.

TWC Fine Wine Showcase (Grand Hyatt) 
hotel recommendation

Grand Hyatt Chengdu
(成都群光君悦酒店)

Address: No. 8 South Chunxi Road, Jinjiang 
District, Chengdu, Sichuan, China 
(成都市锦江区春熙路南段8号)

Suggested check-in: 21 March 2020 
Special rate: CNY 1,200  
(approx. AUD 250) per night 

Book via event organiser  
(details will be emailed).

China Food & Drinks Fair  
hotel recommendation

Holiday Inn Chengdu Qinhuang
(成都秦皇假日酒店)

Address: No. 999 Hanzhou Road, Chengdu 
Block of Tianfu New Area, Sichuan, China  
(next to the main exhibition centre) 
(成都市天府新区成都直管区汉州路999号， 
中国西部博览城旁)

Suggested check-in: 25 March 2020 
Rate: CNY 950–1550  
(approx. AUD 195–320) per night

Qin Huang Yong An Hotel
(成都秦皇永安酒店)

Address: No. 999 Hanzhou Road, Chengdu 
Block of Tianfu New Area, Sichuan, China  
(next to the main exhibition centre)

(成都市天府新区成都直管区汉州路999号， 
中国西部博览城旁)

Rate: CNY 650–900  
(approx. AUD 135–185) per night

Travel and accommodation

https://www.hyatt.com/en-US/hotel/china/grand-hyatt-chengdu/ctugh
https://www.ihg.com.cn/holidayinn/hotels/gb/en/chengdu/ctucq/hoteldetail?qDest=Chengdu,%2520Sichuan,%2520China&qCiD=18&qCoD=19&qCiMy=82019&qCoMy=82019&qAdlt=1&qChld=0&qRms=1&qWch=0&qSmP=1&qIta=99602392&glat=SEAR_mdpr-_-Baidu-_-PC-_-Search-_-GC-_-B-GC-CHN-Chengdu-CityList-_-CHN-Chengdu-N-M-_-%25E6%2588%2590%25E9%2583%25BDholidayinn&cm_mmc=mdpr-_-Baidu-_-PC-_-Search-_-GC-_-B-GC-CHN-Chengdu-CityList-_-CHN-Chengdu-N-M-_-%3f%3fholidayinn&setPMCookies=true&qRtP=6CBARC&qAkamaiCC=CN&srb_u=1&qRad=100&qRdU=km&presentationViewType=null&qSrt=sBR&qBrs=re.ic.in.vn.cp.vx.hi.ex.rs.cv.sb.cw.ma.ul.ki.va
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TWC Fine Wine Showcase  
(Grand Hyatt) and  
China Food & Drinks Fair 2020
1. OBJECTIVE

Wine Australia offers a range of marketing opportunities to the 
Australian grape and wine community in markets throughout 
the world on a user-pays basis allowing producers to elect to 
participate in the initiatives that best fit their brands, regions and 
market strategy.

2. AGREEMENT

By completing the online registration for a user-pays activity, a 
Participant agrees to be bound by these terms and conditions. 

3. DEFINITIONS

‘Activity’ means the user-pays activity for which the Participant 
has registered online and has elected to participate in. 

‘Activity Fee’ means the fee for each Activity for each Winery, 
brand and/or wine, Regional Association, State Association or 
State Government Agency, Importer or other relevant party.

‘Activity Running Fee’ means the total cost to Wine Australia in 
order to run the Activity.

‘Additional Fee’ means any additional fee payable in addition to 
the Activity Fee to ensure the monies collected from Participants 
for the Activity Fee and the Additional Fee collectively equals the 
Activity Running Fee.

‘Market Program Guide’ means the market program guide 
available on the Wine Australia website.

‘Participating Wines’ are the wines to be shown at an Activity.

‘Participant’ means any Winery, brand and/or wine, Regional 
Association, State Association, State Government Agency, 
importer, exporter, or distributor that has registered to participate 
in an Activity and in the case of a company includes the officers 
of that company and the representative(s) employed or engaged 
by that company.

‘Payment Date’ means the date of payment for each Activity 
Fee or another date agreed between the Participant and Wine 
Australia.

‘Registration Deadline’ means the deadline for registration of the 
Activity.

‘Wine Australia’ means the statutory authority established under 
the Wine Australia Act 2013 and any representative, successor or 
permanent assign of Wine Australia, including its representative 
organisations outside Australia.

4. REGISTRATION PROCESS

4.1. Any Participant wishing to participate in an Activity must 
complete the online registration by the Registration Deadline 
and pay the Activity Fee by the Payment Date.

4.2. Wine Australia may refuse to accept the registration of an 
applicant at its sole and absolute discretion.

5. CANCELLATION OR VARIATION OF ACTIVITIES

5.1. If an Activity does not attract the minimum number of 
targeted Participants or, if in the reasonable opinion of Wine 
Australia, it would be in the best interests of the Australian 
grape and wine community to do so, Wine Australia may, at 
its full discretion, cancel that Activity and, if so, will refund 
any portion of the Activity Fee already paid by a Participant 
in relation to that Activity.

5.2. If deemed necessary by Wine Australia, Wine Australia may 
alter the details of an Activity including, but not limited to, 
changing the date or venue of the Activity.

5.3. If an Activity is cancelled or varied, Wine Australia will notify 
applicants and/or Participants as soon as practicably 
possible.

6. WINE AUSTRALIA CRITERIA

6.1. Consistent with Wine Australia’s strategic plan, the objective 
of the Activity is to increase the demand and the premium 
paid for all Australian wines. To further this objective, Wine 
Australia maintains a focus on increasing the appreciation 
of Australian wines for the benefit of all winemakers and 
exporters who fund our promotional activities through 
compulsory charges and levies.

6.2. Accordingly, Wine Australia shall have regard to the 
non-exclusive criteria below when determining (in its sole 
discretion) whether a candidate shall be deemed a suitable 
Participant for involvement in the Activity:

6.2.1. whether the candidate contributes to Wine Australia’s 
marketing and promotional activities through 
payment of the Wine Grape Levy or the Wine Export 
Charge (however, while importers, retailers, exporter 
and distributors may support promotional activities, it 
is not intended that they will be directly promoted);

6.2.2. whether Wine Australia is satisfied that the brand 
(including the label) to be promoted by the candidate 
has a well-established presence in Australia (for 
the avoidance of doubt Wine Australia, in its sole 
discretion, may request that the well-established 
presence in Australia be demonstrated through sales 
of the brand and/or label in the Australian domestic 
market);

6.2.3. the quality and the reputation for quality of the 
wines to be displayed by the candidate including, for 
example whether they have received any ‘high ratings’ 
from reputable wine press (such as Wine Advocate, 
Decanter or James Halliday);

6.2.4. whether they have been the recipient of any wine 
press awards (such as a ‘Decanter’ award), and/or 
whether they have been the recipients of any silver 
or gold (or higher) medals at a wine show of an 
Australian state;

6.2.5. whether the candidate plans to actively promote 
‘buyers own brands’, private labels, bulk wines and/or 
export-only products as part of the Activity (however, 
if ‘buyers own brand’ , private labels, bulk wines 
and/or export only products are to be promoted by 
the candidate, the candidate may not be eligible 
to participate in the Activity or may be required to 
promote all their wines (including nonbuyers own 
brand wines);

6.2.6. whether the candidate has engaged in any activity 
that might affect adversely the export trade in wine 
or Wine Australia’s ability to successfully promote 
Australian wine overseas (for example, whether 
the candidate has engaged in (or is suspected of 
engaging in) ‘copycat’ activity.

6.3. The Participant acknowledges that any brand or wine 
not deemed eligible by Wine Australia for inclusion in its 
promotional activities may be removed from the Activity by 
Wine Australia at Wine Australia’s sole discretion.

6.4. The Participant further acknowledges that it has express 
permission to exclusively represent a wine, winery or brand 
of wine at the Activity. The Participant agrees that should 
Wine Australia request written evidence confirming such 
representation, the Participant will furnish Wine Australia 
with such evidence and Wine Australia may reject the 
Participant’s right to participate in the Activity if the written 
confirmation is not provided and/or within the timeframe 
required by Wine Australia.

Registration terms and conditions
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6.5. At least one label from each brand is to be showcased during 
the Activity.

6.6. The Participant must be able to supply the quantity of wine 
in which the Participant registered for.

6.7. Brands must ensure they have sufficient stock to participate 
in any proposed Activity.

6.8. Wine Australia shall have the right to deal with excess 
wine if more than the outlined quantity is received by the 
warehouses in Australia or in Activity market and Wine 
Australia has no obligation to return such bottles to the 
Participant. If any of the Participant’s wines are requested 
for use in a seminar/masterclass, the Participant agrees to 
ship these wines at the Participant’s expense as instructed by 
the deadline that is provided by Wine Australia

6.9. Exhibition Space Sizes 
Exhibitor table sizes will be variable by market due to spatial 
limitations.

6.10. Product & Compliance 
The channels through which product will be procured for 
the Activity must be compliant with local laws. Exhibitors 
must follow wine logistics protocols provided by Wine 
Australia. Wine Australia will not be responsible for any costs 
associated with product procurement.

6.11. Shipping

6.11.1. All shipments that are intended to ship product direct 
to host venues must follow the protocol which shall 
be provided by Wine Australia. Wine Australia will 
not be held liable for any missing inventory or costs 
incurred as a result of shipments sent that do not 
follow protocol.

6.11.2. The Participant acknowledges that all representatives 
of in-market wines will be responsible for the 
procurement of their own product and associated 
costs.

7. FEES AND PAYMENT

7.1. Fees 
The Participant will pay to Wine Australia the Activity Fee 
and the Additional Fee in accordance with these terms and 
conditions. Unless otherwise expressly stated, the Activity 
Fee does not include the value of any wines to be poured 
by each Participant, the provision of staff to work at exhibit 
stalls, compliance with licensing requirements, travel, 
transfers and accommodation, meals during the Activity.

7.2. Invoicing and payment

7.2.1. After the Registration Deadline, Wine Australia will 
issue to the Participant a valid tax invoice for the 
Activity Fee.

7.2.2. Subject to clause 8, after receipt of a valid tax invoice 
for the Activity Fee, the Participant will pay the 
Activity Fee on or before the Payment Date.

7.2.3. After the Activity has taken place, Wine Australia will 
issue to the Participant a valid tax invoice for the 
Additional Fee (if any).

7.2.4. Within 30 days of receipt of a valid tax invoice for the 
Additional Fee, the Participant will pay the Additional 
Fee to Wine Australia.

8. WITHDRAWAL OR EXCLUSION

8.1. Withdrawal 
Either the Participant or Wine Australia may, at any time, 
withdraw from a scheduled Activity by giving notice of their 
wish to withdraw to the other party. 

8.2. Effect of withdrawal

8.2.1. If the Participant withdraws from an Activity after the 
date falling 14 days after the Registration Deadline, 
the Participant will pay to Wine Australia the following 
fees, less any fees already paid by the Participant for 
the Activity pursuant to clause 7.2.2:

8.2.2. If withdrawal occurs within four weeks of the 
scheduled date of the Activity—the full Activity Fee.

8.2.3. If withdrawal occurs between eight and four weeks 
of the scheduled date of the Activity—75% of the full 
Activity Fee.

8.2.4. If withdrawal occurs between twelve and eight weeks 
of the scheduled date of the Activity—50% of the full 
Activity Fee.

8.2.5. If withdrawal occurs twelve or more weeks of the 
scheduled date of the Activity—25% of the full Activity 
Fee.

8.2.6. Notwithstanding this clause 8.1, if a Participant 
withdraws from an Activity prior to the Activity 
occurring Wine Australia may in its sole discretion 
elect to waive any fees associated with the withdrawal 
from the Activity.

8.3. Breach and Exclusion

8.3.1. If the Participant is in breach of a term or condition 
contained herein, Wine Australia may give notice to 
the Participant that they are to be excluded from the 
relevant Activity.

8.3.2. If a Participant does not remedy the breach within 
3 days of receipt of notice under clause 8.3.1, the 
Participant may be excluded from the relevant 
Activity and may also be precluded from attending 
or participating in marketing initiatives developed by 
Wine Australia from there on in.

8.3.3. If a Participant is excluded under this clause 8.3, the 
Participant will pay to Wine Australia fees equal to the 
amount payable as if it had withdrawn pursuant to 
clause 8.2.

8.3.4. The date of exclusion is taken to be the date on which 
notice is given to the Participant pursuant to clause 
8.3.1.

9. COMPOSITION OF PARTICIPATING WINES

9.1. Participating wines must originate from Australia and comply 
with the Australia and New Zealand Food Standards Code 
and, if sold, must not invoke any offence under the Wine 
Australia Act 2013.

9.2. Additional compositional requirements may be required by 
Wine Australia in relation to a specific activity which must 
also be adhered to.

10. PUBLICITY AND PRIVACY

10.1. Any advertising, promotion or publicity relating or referring 
to participation in any Activity must not be false, misleading 
or deceptive.

10.2. Wine Australia may use images from an Activity (whether still 
or motion pictures and with or without sound) for advertising, 
promotion or publication purposes, or for any other lawful 
purpose, without payment or any other consideration 
and the Participant consents to Wine Australia using 
such images. The Participant agrees to waive any and all 
intellectual property rights in the images.

10.3. Wine Australia may obtain Participant personal information 
and/or data related to the Participant (Participant 
Information). Wine Australia will only share such Participant 
Information in accordance with its privacy policy which can 
be found at www.wineaustralia.com/privacy

10.4. In relation to any Activity and in particular an online 
campaign, the Participant agrees to provide a non-exclusive, 
royalty free, perpetual, irrevocable, worldwide licence 
(including the right to sub-licence) and to use or reproduce, 
any trademark or logo supplied to Wine Australia for the 
purpose of the Activity.

11. RULES OF CONDUCT OF PARTICIPANTS

11.1. The primary role of a Participant at an Activity is to conduct 
business with trade, media and consumers who may be at 
such Activities, including the pouring and tasting of samples. 
While tasting or consuming wine is an integral part of such 
an Activity, consumption must at all times be moderate and 

http://www.wineaustralia.com/privacy
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responsible. Participants must ensure that any service of 
alcohol is undertaken responsibly and, that they seek to 
prevent intoxication and refuse service to minors or those 
who appear to be intoxicated.

11.2. Participants must comply with the licensing arrangements at 
Activity venues.

11.3. Participants must comply with all directions and requests of 
Wine Australia.

11.4. Participants must not engage in actions that may bring the 
Australian wine sector into disrepute or compromise the 
integrity of Wine Australia’s market development activities 
or objectives. For the avoidance of doubt, such actions will 
constitute a breach of these terms and conditions hence may 
lead to exclusion pursuant to clause 8.3.

11.5. Participants agree to comply with the obligations set out in 
the Diversity and Equality in Wine Charter (the Charter). 
Failure to comply with the Charter may mean participants 
are ineligible to attend Wine Australia events. A copy of the 
Charter can be found here: https://www.wfa.org.au/assets/
Diversity-and-Equality/AGW-Diversity-and-Equality-in-Wine-
Charter-Supporting-Document-Action-Plan-2019.pdf

12. GOVERNING LAW AND DISPUTE RESOLUTION

12.1. The application and interpretation of this Agreement shall 
be governed exclusively by the laws of South Australia, 
Australia.

12.2. If any dispute arises out of this Agreement, both parties will 
endeavor to come to a mutually agreeable solution on the 
issue(s) in dispute.

12.3. If the parties are unable to resolve a dispute by means of 
good faith negotiations, the parties shall submit the dispute 
for mediation before a mutually acceptable mediator in 
South Australia, Australia.

12.4. If the parties are unable to resolve any dispute by mediation, 
any legal proceedings shall be subject to the exclusive 
jurisdiction of the courts of South Australia, Australia.

13. WARRANTIES, INDEMNITIES AND LIABILITIES

13.1. Warranties 
The Participant warrants that:

13.1.1. it will not claim or hold itself or any staff employed 
by them to be an employee of Wine Australia, or to 
represent Wine Australia in any way;

13.1.2. it possesses the sufficient legal title in any materials 
provided to Wine Australia to be used in the course 
of the Activity and has the capacity to grant to Wine 
Australia a non-exclusive, perpetual and irrevocable 
licence to use the intellectual property rights 
contained in any materials developed in the process 
of delivering the Activity;

13.1.3. it will not pledge or attempt to pledge, the credit of 
Wine Australia, or expose it to any pecuniary liability;

13.1.4. It will comply with all statutory requirements and local 
laws and will ensure that it possesses all the relevant 
authorisations, permits and licenses to comply with 
these terms and conditions (including, but not limited 
to, ensuring that any employee, agent, sub-contractor 
or other associated third-party serving alcohol 
in relation to an Activity possesses the requisite 
qualifications, knowledge, permit or certificate);

13.1.5. it possesses insurance in respect of all claims and 
liabilities arising, whether at common law or statute, 
relating to any loss, damage or injury suffered by any 
agent, employee or subcontractor of the Participant 
or to a third party (such as a guest being hosted 
by the Participant as part of a trade or media visit) 
in relation to the Activity including public liability 
insurance with a limit of liability of or exceeding 
$10,000,000 AUD; and

13.1.6. if required by Wine Australia it can and will produce 
evidence of the insurance referred to in clause 13.1.5.

13.2. Indemnities

13.2.1. The Participant must indemnify, and keep indemnified, 
Wine Australia from and against any and all claims 
suffered or incurred by, or brought or made against 
Wine Australia to the extent caused or contributed to 
by:

a) any personal injury suffered by an employee, 
agent or subcontractor of the Participant (or any 
other related third party);

b) any loss or damage suffered by the Participant 
while participating in the Activity or meeting 
its obligations pursuant to these terms and 
conditions;

c) any breach by the Participant of this agreement 
or any law;

d) the infringement of any intellectual property rights 
contemplated by this Agreement (including third 
party intellectual property rights); 

e) any malicious, fraudulent, negligent, unlawful or 
willful act or omission by the Participant;

f) any damage to any property, or injury or death to 
any person;

g) a breach of the warranties given in clause 13.1;

h) cancellation or variation of an Activity pursuant to 
clause 5;

i) any matter outside the control of Wine Australia;

j) a breach of any other term of this Agreement; and 

k) a breach of any law.

13.2.2. Wine Australia shall indemnify and hold harmless the 
Participant (and its officers, employees and agents), 
against any Liability arising out of breach by Wine 
Australia of this Agreement or the Law.

13.3. Liabilities

13.3.1. The Participant will be liable to pay any expense 
incurred by Wine Australia as a result of breaching 
these terms and conditions. For the avoidance of 
doubt, this includes legal fees and expenses payable 
to any debt collection agency, in obtaining, or 
attempting to obtain, payment for any amount due by 
a Participant.

13.3.2. Wine Australia may apply interest on any overdue 
amounts at a rate of 1.5% per calendar month or part 
thereof and the Participant shall be liable for, and 
expressly undertakes to pay, all such interest.

14. FORCE MAJEURE

A party shall not be liable for any failure of or delay in the 
performance of this Agreement for the period that such failure 
or delay is due to causes beyond its reasonable control, 
including but not limited to riots, fire, flood, hurricane, typhoon, 
earthquake, lightning, explosions, lock-outs, prolonged shortage 
of energy supplies, war, strikes or labor disputes, embargoes 
(such as those preventing the importation of exportation of wine), 
government orders or any act of a state or governmental action 
prohibiting or impeding either Wine Australia or the Participant 
from performing their obligations pursuant to these terms and 
conditions.

15. CONSEQUENTIAL LOSS

Notwithstanding any other provision of this Agreement, neither 
party shall be liable for any consequential or indirect loss or 
damage (including loss of profits, loss of goodwill or loss of data), 
arising from breach of this Agreement by that party.

16. ENTIRE AGREEMENT

This document contains the entire agreement between us and 
you in relation to its subject matter and supersedes all prior 
agreements, representations or understanding.

https://www.wfa.org.au/assets/Diversity-and-Equality/AGW-Diversity-and-Equality-in-Wine-Charter-Supporting-Document-Action-Plan-2019.pdf
https://www.wfa.org.au/assets/Diversity-and-Equality/AGW-Diversity-and-Equality-in-Wine-Charter-Supporting-Document-Action-Plan-2019.pdf
https://www.wfa.org.au/assets/Diversity-and-Equality/AGW-Diversity-and-Equality-in-Wine-Charter-Supporting-Document-Action-Plan-2019.pdf
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Further information 
For further information about the Wine 
Australia booths at TWC Fine Wine Showcase 
(Grand Hyatt) and China Food & Drinks Fair 
2020, please contact:

Kevin.Pan@wineaustralia.com

+86 21 6241 3890 

mailto:Kevin.Pan%40wineaustralia.com?subject=

