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The development of an innovative Australian Wine 

Education Program that supports the promotion of “Brand 

Australia” in the domestic (and international) markets. 

 “Top retailers agreed educating or engaging with customers on wine was vital” 
.................................................................................. Harpers Conference, London 2010 

BACKGROUND 

While there are many wine education programs on offer around the world, there are only a few that 

offer high level, wine education. None of these programs are of Australian origin; furthermore these 

programs do not support exclusive and dedicated content that present Australia’s narrative on fine 

wine and regionality.  

Currently there are only a small number of internationally accredited wine courses. The Institute 

Masters of Wine, is high end, the low pass rate ensures exclusivity and remains elusive to most 

participants; only 354 candidates have the IMW qualification since the program started in the 

1950’s. The Wine and Spirit Education Trust (WSET), also originating from England, offers a number 

of qualifications aimed at personnel seeking a career or currently employed in the wine and spirits 

industry. WSET has been very successful in pioneering new markets in Asia. The programs offer 

content based on the European context and theoretical in nature.  

There are many courses offered around Australia; these programs serve different purposes and are 

of variable quality. The fragmented nature of wine education does not support a national framework 

of holistic wine education or a targeted message about Australian wine. 

Industry stakeholders see education as an important tool in promoting Australia’s fine wine heritage, 

premiumisation, regionality, moderate consumption, a vibrant wine show system and many other 

innovative, technical advances.  

Through a number of marketing initiatives in Australia and overseas, Wine Australia is charged with 

the responsibility of building the reputation of Australian wine. Wine Australia aims to educate, 

engage and energise consumers.  

The AWRI is the grape and wine sector’s owned R&D technical innovation company with a known 

track record for delivering independent, credible and high quality education products.  



The opportunity exists for the AWRI to support Wine Australia that promotes Australian wine 

through innovative wine education. 

PROJECT RESPONSIBILITY 

Wine Australia & The Australian Wine Research Institute:  
Provide direction and input into program content to ensure alignment with market requirements. 

Wine Australia 

 Utilisation of existing promotional channels to identify opportunities to market the program

The Australian Wine Research Institute: 

 Develop and update the program as required.

 Responsibility for delivery of events.

 Structure the program to ensure it is financially sustainable.

 Course accreditation.

THE FRAMEWORK 

The AWRI will draw on its pre-existing knowledge and capabilities to develop a series of practical 
wine knowledge and sensory evaluation programs aimed at the following target audiences: 

Portfolio of proposed programs: 

Program Type: Target Audience: Format: Qualification: 
Level A: Generic General Public / 

Consumers 
Tasting only Certificate 

Level B: Front line 
wine personnel 
(Domestic)  

Trade (Retail and 
cellar door staff, sales 
reps, sommeliers)  

Predominately tasting 
+ theory

Certificate 

Level C: Front line 
wine personnel 
(International) 

Trade & Industry 
professionals 

Predominately tasting 
+ theory

Certificate 

The proposed content would have a strong practical focus and not aim to duplicate courses already 
offered by organisations such as TAFE or WSET (which have a more theoretical approach). One core 
module would be produced so that a number of variants may be offered, depending on the target 
audience. 

CONTENT 



The content will provide attendees with a broad based of knowledge and learning opportunities: 

Basic (Level A)  

 The chemical senses

 Flavours, faults and tastes

 Understanding Australian Wine Styles

 Lifestyle choices and the benefits of moderate wine consumption

Moderate (Level A- C) 

 Australian Wine Producing Regions (with a focus on regionality)

 Wine and Australian food matching

Advanced or topical issues (Level B-C) 

 The Australian Wine Show system, a key driver to the development of new styles

 Brett is not terroir

 Why screw caps are better for wines?

 Technical innovations.

POINT OF DIFFERENCE: 

 Builds the profile of the wine industry, creates exposure and brand awareness for Wine
Australia in the domestic (and potentially international) markets.

 Supports the overall Wine Australia marketing and education strategy.

 Focus on self assessment and not exam based (IMW and WSET are both exam based
qualifications)

 There would be no pre-requisites to attend.

 Clear educational message, offered by an organisation that is independent (WSET accepts
sponsorship from companies such as Amorim).

 Capturing a wider audience, participants could start with an entry level program and
progress depending on interest and knowledge requirement.

 Information delivered in an easy to follow engaging “plain English” format although
information and learnings underpinned by Australian research outcomes.

 Ensures that investment in education is made by and benefits retained by industry
stakeholders.

THE AUSTRALIAN WINE RESEARCH INSTITUTE : 



In addition to its regular extension activities, The AWRI plays a key role in the education and 
professional development of Australia’s wine industry and the associated trade. Key platforms 
include the AWRI’s Roadshow program, tasting courses, webinars, technical problem solving service, 
library and information services and The AWRI website. The AWRI has an outstanding record in 
project management, each year the AWRI delivers ~75 events to more than ~2,000 wine industry 
stakeholders. Currently the AWRI schedules an event somewhere in Australia (and overseas) every 
five days.  

 The Advanced Wine Assessment Course (AWAC): We continue to develop our premium
flagship four day course, this program is scheduled as demand permits. Since 1992 we have
scheduled 42 courses, more than 1,200 participants have completed the course. This
program is designed to teach participants how to become judges in the Australian Wine
Show context. More and more internationals are applying to enter this program. We have
sought to further expand and deliver other courses based on the AWAC theme. We have
delivered structured and interactive wine education wine courses to organisations such as
Penfolds, Pernod Ricard, sommeliers groups, wine shows, state based and regional
associations.

 Other specialised courses and events: The AWRI already supports international marketing
activities of Wine Australia by offering in-market, structured presentations, tastings of faults,
taints and flavours, a public demonstration of Australia’s commitment to quality, integrity
and innovation. We have collaborated with Wine Australia since 2009 to deliver one-day
courses, sensory aroma bars, presentations and one day condensed version of the AWAC.  In
2010, the AWRI surveyed previous participants to gauge their views on future formats.
Considerable praise for the course was received, but there was also a strong demand for
themed one day events, including tastings of foreign/competitor wines. In response, the
AWRI developed and delivered two sessions themed the ‘Wines of France’ in 2011,
‘Sparkling Wines of the World’ in 2012 and ‘World Pinot Noir and Chardonnay’ in 2013.
These events are customised for Australian Winemakers. Most important was the underlying
educational aspect “Please continue this course and follow with other similarly structured
tastings by country. This is an excellent means to steer and diversify Australian winemaking
styles and well worth it”.

 Wine Judges Program: This one day course commenced in 2014, whilst the AWAC is about
strengthening the skills of the individual, this program seeks to develop the team skills
required to operate as an effective panel in an Australian wine show context.

Project funding 

The AWRI is requesting a one -off grant to establish the program, (made up of a number of 
modules). We would commit to scheduling a number of events per year and structure the program 
such that it is self funding with a component to fund content updates.  


