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Enhancing the perceptions of global wine consumers in 2019  

Enhancing the perceptions of global wine consumers is the goal of a new Australian wine website 
and consumer-targeted activations in 2019.  

The exciting and bold ‘Australian Wine Made Our Way’ brand platform will underpin all investments, 
which are supported by the Australian Government’s $50 million Export and Regional Wine Support 
Package (the $50m Package).  

Wine Australia Chief Executive Officer Andreas Clark said these activities are part of a broader 
strategy to build perception of and demand for Australian wine and wine tourism among the wine 
trade and consumers in Australia’s largest and fastest-growing export markets. 

‘We are excited to showcase the people, places and processes that make Australian wines unique 
with wine consumers globally.  

‘Our targeted events, media and education campaigns – such as the recently launched Australian 
Wine Discovered education program – are amplifying positive sentiment, interest and excitement 
around the Australian wine category, and building trade and consumer demand for our wine and 
tourism offerings. 

‘We are also increasing our presence on social media and e-commerce platforms globally to better 
speak with consumer audiences. 

‘In the past, our resources have been largely trade focused; the $50m Package is allowing us to step up 
consumer engagement through digital media and connect with a larger audience’, he said.  
 
About the consumer website  

The new consumer website will engage consumers with rich content that is educational and user-
friendly. It highlights Australia’s 65 premium wine regions with winemaker profiles, stories, regional 
events and insights into some of Australia’s most popular wine varieties.  

Content will be updated regularly and a simplified Chinese version will be published shortly. 

Visit www.australianwine.com to explore this new resource for global consumers. 
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About Wine Australia 

Wine Australia supports a competitive wine sector by investing in research, development and extension (RD&E), growing 

domestic and international markets, protecting the reputation of Australian wine and administering the Export and 

Regional Wine Support Package. 

 

Wine Australia is an Australian Commonwealth Government statutory authority, established under the Wine Australia Act 

2013, and funded by grape growers and winemakers through levies and user-pays charges and the Australian 

Government, which provides matching funding for RD&E investments. 
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