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Foreword

The purpose of this report is to provide data and insights on the 
Australian wine category’s key competitors in the global wine market. 

About Wine Australia

Wine Australia supports a competitive wine sector by investing in research, 
development and adoption (RDA), growing domestic and international markets, 
and protecting the reputation of Australian wine.

Wine Australia is an Australian Commonwealth Government statutory authority, 
established under the Wine Australia Act 2013, and funded by grape growers and 
winemakers through levies and user-pays charges and the Australian 
Government, which provides matching funding for RDA investments.

Disclaimer

While Wine Australia makes every effort to ensure the accuracy and currency of 
information within this report, we accept no responsibility for information, which 
may later prove to be misrepresented or inaccurate, or reliance placed on that 
information by readers.

Provisions of the Copyright Act 1968 apply to the contents of this publication, all 
other right reserved. For further copyright authorisation please see the 
www.wineaustralia.com website
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Over the last decade, global wine production varied
between 24.8 and 29.4 billion litres. In 2021, wine
production was estimated to be 25 billion litres.

Australia’s share over the period hovered between 4
and 6 per cent and generally it ranks as either the fifth
or sixth biggest wine producer.

By far the biggest wine producers are Italy, France and
Spain. Combined, they account for 46 to 52 per cent of
global production, depending on the year. Italy has
been the world’s biggest producer for the last seven
years. France has been number two but dropped to
number three in 2021. Spain has generally been the
third biggest producer.

Changes in production in each of these three countries
has a significant influence on global supply. For
example, wine production for these countries increased
by around 1.2 billion litres each in 2018 compared with
the previous year, which, to put in context, is how much
Australia produces in an average year.

The USA is the world’s fourth biggest producer,
averaging 2.3 billion litres over the last decade.

Australia, Chile, Argentina and South Africa produce
similar volumes. However, production in Argentina and
Chile tends to fluctuate more widely.

Italy, France and Spain 
make half the world’s wine

Source: Wine Australia 
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Share of global wine production by country, 2021



In the 12 months ended June 2021, 10.7 billion litres of
wine was exported globally. This equated to about 40
per cent of global wine production.

Australia has a greater focus on exports with around 60
per cent of its production exported. At number five,
Australia has a higher ranking in exports compared to
production.

The top three exporters by volume are Spain, Italy and
France, with a 54 per cent share in the latest year,
slightly more than their combined share of production.
There are differences in their export proportions with
Spain generally exporting around 50 per cent of
production, Italy with 40 per cent and France just over
30 per cent.

Chile is ranked number four in exports, two spots
above its production ranking, highlighting the
importance of export markets to the country. On
average, 70 per cent of Chilean production is exported.

The United States and Argentina are far less focused
on exporting than the other major producers. The USA
exports on average about 15 per cent of its production
and Argentina just over a quarter.

Focus on exports varies 
significantly by country

Source: Global Trade Atlas
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Volume of wine exported by country



Within Australia’s major export markets, Italy has its
biggest volume share of imports in Germany, the USA,
Sweden, Denmark and the UK. It generally has lower
market shares in the Asian markets. In contrast,
France’s largest share of imports is in Asia –
specifically Singapore, Hong Kong, Taiwan and Japan.

Spain’s largest volume share among Australia’s key
markets is in Germany, followed by South Korea,
Japan and Denmark.

The USA’s biggest share of imports is in neighbouring
Canada. South Korea is the only other destination
where it has a double-digit share.

Asia is where Chile is most dominant, with its biggest
shares in Japan, South Korea, Thailand and Malaysia.

Argentina’s share of imports in Australia’s major
markets is generally at 5 per cent or lower, with its
largest share in Canada at 8 per cent.

Similar to Argentina, South Africa does not have a
double-digit volume share in any of Australia’s major
destinations. South Africa’s largest share is in New
Zealand at 8 per cent where Australia holds sway with
a 66 per cent share.

Italy and France lead in 
Australia’s key export 
markets

Source: Global Trade Atlas
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Volume share of imports by destination and origin, 12 months ended Jun 2021

Destination Italy France Spain USA Australia Chile Argentina South Africa
UK 20% 13% 9% 7% 16% 9% 5% 7%
USA 28% 15% 6% NA 8% 11% 4% 2%
Hong Kong 7% 32% 5% 8% 32% 5% 0% 1%
Canada 18% 17% 9% 15% 11% 7% 8% 7%
Singapore 7% 44% 3% 5% 25% 5% 3% 1%
New Zealand 8% 9% 2% 2% 66% 2% 1% 8%
Germany 35% 15% 28% 3% 3% 3% 0% 5%
South Korea 16% 16% 19% 11% 7% 22% 2% 1%
Japan 16% 24% 18% 5% 5% 26% 1% 1%
Denmark 23% 16% 15% 7% 9% 9% 1% 6%
Malaysia 9% 19% 5% 3% 34% 12% 4% 1%
Netherlands 13% 24% 12% 1% 3% 8% 2% 3%
Thailand 15% 18% 3% 6% 27% 21% 1% 6%
Taiwan 15% 28% 14% 7% 14% 9% 4% 3%
Sweden 21% 19% 10% 4% 3% 5% 3% 11%

These are Australia’s top 15 export markets by value (excluding mainland China)



For bottled wine exports, the USA recorded the highest
average value in the 12 months ended June 2021, up 6
per cent to US$7.97 per litre and showing long-term
growth.

France is in second place, with an average value of
US$7.59 per litre, up 21 per cent on the prior year, and
also showing an upward trend since 2015.

Australia is ranked in third spot in the competitor set
with an average value of bottled wine exports of
US$5.03 per litre, up 11 per cent on the prior year.

While Italy is number one in bottled export volume, it
ranks fourth in average value at US$4.47 per litre, up
11 per cent. Argentina had been achieving a similar
average value to Italy but showing a downward trend in
the last four years.

Chile, Spain and South Africa all average around US$3
per litre or less for their bottled wines and prices have
been relatively flat since 2015.

USA and France have the 
highest bottled unit price

Source: Global Trade Atlas
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Average value of bottled wine exports over time 



Spain is by far the biggest exporter of bulk wine. In the
12 months ended July 2021, Spain exported 1.2 billion
litres of wine in bulk containers at an average value of
US$0.46 per litre. The volume equates to Australia’s
total volume of wine produced.

Australia is the second biggest exporter of wine in bulk
but also recorded the third highest average value
among the competitor set.

After volume declined by 15 per cent, Italy dropped to
third place with 364 million litres. Average price
increased by 15 per cent to US$0.85 per litre.

Chile ranked fourth in volume and at US$0.90 per litre
recorded a similar average price to Italy.

South Africa recorded the biggest increase in volume,
up 44 per cent to 210 million litres at a relatively low
average price of US$0.74 per litre.

France and the USA recorded the highest average
prices for wine in bulk while Argentina exported the
lowest volume of wine at the second lowest average
price.

Spain dominates bulk wine 
exports at a very low price

Source: Global Trade Atlas
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Bulk wine exports by country, 12 months ended July 2021

Country
Volume 

(million litres) Change US$ per litre Change
Spain 1,219           25% 0.46 -6%
Australia 374              4% 1.08 11%
Italy 364              -15% 0.85 15%
Chile 331              -6% 0.90 5%
South Africa 210              44% 0.74 -9%
USA 199              -6% 1.25 -3%
France 174              0% 1.70 22%
Argentina 110              -30% 0.66 47%



The loss of mainland China as a significant export
market for Australian wine, particularly for red wine, has
impacted on the current bulk wine market for Australian
wine.

The October 2021 report published by global wine
trader Ciatti has seen prices for Australian reds fall
below that for most of the other competitor countries.
For generic reds, the price for Australia is at US$0.59
per litre, compared to US$1.15 per litre for California,
US$0.93 per litre for France, US$0.75 per litre for Italy
and Chile at US$0.73 per litre. Only Argentina at
US$0.55 per litre has a lower price for generic reds.

Australia also has one of the lowest prices for bulk
Syrah at US$0.74 per litre, almost half the price for
Californian Syrah at US$1.45 per litre and well below
Italy (US$1.33) and France (US$1.16).

It is a similar situation for Australian whites on the bulk
wine market.

Global wine trade is currently being impacted by
worldwide shipping delays, linked to COVID-19
restrictions. Shipping lines around the world are lacking
capacity and there are major delays at ports, leading to
worst ever schedule reliability when combined with
current record levels of ocean freight. This will impact
on all countries that export via the ocean, and more for
those countries that have a higher proportion of their
production exported.

Oct 2021: Australian bulk 
red wine prices below key 
competitors

Source: Ciatti
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Bulk wine prices by variety and country, October 2021



Italy profile

■ Production over time

■ Variety profile

■ Exports over time

■ Exports by market

■ Growth rates by market

■ Price point profile by market
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Between 2011 and 2021, wine production in Italy
averaged 4.8 billion litres. The last three years have
been below average.

The peak over this period was 5.5 billion litres in 2018
and the lowest at 4.2 billion litres in 2021.

Italian wine is produced from over 500 unique varieties
across 20 regions.

In terms of wine produced, the five biggest producing
regions in Italy in 2019 were Veneto (23 per cent),
Apulia (19 per cent), Emilia-Romagna (15 per cent),
Sicily (8 per cent) and Abruzzo (7 per cent).

According to Statista, the leading Italian wineries by
turnover between 2014 and 2019 were: Cantine Riunite
& CIV, Gruppo Italiano Vini (GIV), Caviro, Antinori,
Zonin, Martini, Mezzacorona, Cavit, and Botter.

Italy produces on average 
4.8 billion litres of wine 
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Wine production in Italy over time

Source: OIV, Wine Australia



Italy’s production base is weighted in favour of red
varieties (54 per cent) compared to whites (43 per
cent). In comparison, in Australia reds account for 64
per cent and whites 34 per cent.

The top five red varieties are (47 per cent of reds):

• Sangiovese (68,428 ha)

• Montepulciano (32,724)

• Merlot (24,057)

• Barbera (15,006)

• Cabernet Sauvignon (14,240)

The top five white varieties are (47 per cent of whites):

• Trebbiano Toscano (35,441 ha)

• Catarratto Bianco (28,563)

• Chardonnay (19,769)

• Prosecco (19,730)

• Trebbiano Romagnolo (19,059)

Just over half of the grape 
varieties in Italy are red 
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Vineyard area by variety in Italy, 2016

Source: Which winegrapes are 
grown where?, Kym Anderson, 
University of Adelaide Press



Upward trend in average 
value of Italian exports
In the year ending July 2021, exports of Italian wine
increased in value by 15 per cent to US$8 billion and
volume by 1.6 per cent to 2.1 billion litres, with the
average value of exports up 13 per cent to US$3.76 per
litre.

The average value of Italian wine exports has been on
an upward trend over the past decade.

By volume, bottled exports accounted for 58 per cent of
Italian wine exports, followed by sparkling (21 per cent),
bulk (17 per cent) and other container types (2 per cent).

The average value of bottled exports increased by 10.6
per cent to US$4.47 per litre, sparkling by 5 per cent to
US$4.30 per litre and bulk by 16 per cent to US$0.85 per
litre.

Source: Global Trade Atlas
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Italian wine exports over time



Germany, USA and UK 
account for more than 
half of Italian exports

Italy exported wine to 177 countries in the last 12
months. The top 15 destinations accounted for 85 per
cent of the volume.

Of these, Germany (526 million litres), USA (371 million
litres) and UK (265 million litres) accounted for more than
half of the volume exported.

There were seven destinations that received between 50
million litres and 100 million litres of Italian wine –
Canada, Switzerland, France, Netherlands, Russia,
Sweden and Belgium.

Five destinations received between 30 million litres and
50 million litres – Austria, Denmark, Japan, China and
Norway.

Of the top 15 destinations, 11 were European countries
(amounting to 1.3 billion litres), two were North American
(451 million litres) and two were Asian (69 million litres).

Of the 15, eight are among Australia’s 15 biggest
destinations (excluding mainland China) – Germany,
USA, UK, Canada, Netherlands, Sweden, Denmark and
Japan.

Source: GTA
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Volume of Italian wine exports by destination, 12 months ended July 2021 



Italian sales to Germany, 
USA & UK boosted in 2020

Growth rates for Italian wine sales vary significantly by
market and the period pre- and post-pandemic.

The domestic market is the biggest for Italian still wines
and sales were growing in the four years to 2019 but
dropped by 4 per cent in 2020 due to impacts of COVID-
19 on the country.

Italian still wine sales were in decline in the country’s
three biggest imported markets – Germany, the USA and
the UK. Italian sales in all three saw an increase in 2020,
as sales were boosted by a spike in commercial/value
sales in the off-trade due partially to on-trade restrictions.

Russia was one of the stand-out markets for growth in
Italian sales prior to the pandemic and the growth rate
was only slightly lower in 2020.

Italian still wine sales in Japan and China were hardest
hit in 2020.

Source: IWSR 16

Still wine sales by market, Italy v Australia, volume growth rates

 CAGR 
2015 to 
2019 

 Change 
2019 to 
2020 

 CAGR 
2015 to 
2019 

 Change 
2019 to 
2020 

1                Italy 1% -4% 14% -6%
2                Germany -3% 2% -1% -6%
3                United States 0% 12% -3% -17%
4                United Kingdom -6% 4% -3% -7%
5                Switzerland 0% -1% 0% 2%
6                Canada 0% -1% 0% 5%
7                Russia 14% 11% 22% 254%
8                Sweden -1% 5% -1% -9%
9                Denmark 1% -2% -3% -3%

10              Japan -3% -21% 5% 5%
11              China 13% -30% 17% 55%
12              Norway -7% 41% -5% 8%
13              Netherlands -2% 2% -1% -11%
14              Belgium and Luxembourg 0% -4% -2% -10%
15              Czech Republic 0% -8% 3% 27%
16              Austria 1% -3% -1% -24%
17              Brazil 9% -6% -3% -35%
18              Slovakia 1% -6% -9% -64%
19              Poland 2% 3% 5% 32%
20              France -3% -14% -12% -62%
21              Finland 9% 11% -4% -14%
22              Ukraine 31% 28% 25% 223%
23              South Korea 7% 26% 5% 91%
24              Australia 3% 4% 0% -2%
25              Ireland 1% 10% -7% -17%
26              Malta 3% -15% -13% -62%
27              New Zealand 9% 9% 0% 5%
28              Taiwan 7% 18% 6% 39%
29              Spain -2% -19% 16% 6%
30              Mexico 0% -20% 3% 24%

Italy Australia

MarketRank



Italy outperforms Australia 
in share of premium wine 
sales in key markets

In most of Australia’s 15 biggest export destinations,
Italian wine has a greater proportion of its sales at
premium and above price segments (US$10 retail per
bottle and above) than Australia.

The markets where Australia has a higher proportion of
premium and above sales are Germany (only just),
South Korea and Taiwan.

The markets where premium and above price segments
account for more than half of Italian wine sales are, in
order of volume share, New Zealand, Hong Kong,
Denmark, Malaysia, Singapore and Japan.

The markets where more than three-quarters of Italian
still wine sales are in commercial/value price segments
(below US$10 per bottle) are Taiwan, South Korea,
Thailand, Sweden and Germany.

Source: IWSR
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Still wine sales by price segment, volume share 2018-2020

Commercial/value Premium and above Commercial/value Premium and above
Canada 60% 40% 80% 20%
Denmark 42% 58% 91% 9%
Germany 99% 1% 96% 4%
Hong Kong 24% 76% 32% 68%
Japan 45% 55% 64% 36%
Malaysia 43% 57% 76% 24%
Netherlands 71% 29% 73% 27%
New Zealand 1% 99% 53% 47%
Singapore 44% 56% 61% 39%
South Korea 80% 20% 78% 22%
Sweden 85% 15% 97% 3%
Taiwan 78% 22% 66% 34%
Thailand 80% 20% 83% 17%
United Kingdom 61% 39% 88% 12%
United States 66% 34% 84% 16%

Italy Australia
Market

These are Australia’s top 15 export markets by value (excluding mainland China)



France profile

■ Production over time

■ Variety profile

■ Exports over time

■ Exports by market

■ Growth rates by market

■ Price point profile by market
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Between 2011 and 2021, wine production in France
averaged 4.4 billion litres. Two of the last three years
have been below average.

The peak over this period was 5.1 billion litres in 2011
and the lowest at 3.3 billion litres in 2021.

The estimated decline in French wine production in
2021 is equivalent to Australia’s total wine production in
the same year.

France produces wines from over 200 varieties grown
in 750,000 hectares of vineyards spread across 17
wine growing regions.

The most productive region is Languedoc with 1.36
billion litres produced annually (more than Australia).

Other major producing regions include Alsace (1.03
billion litres), Bordeaux (487 million litres), Rhône (300
million litres), Loire (300 million litres), Champagne
(173 million litres), Burgundy (150 million litres) and
Provence (120 million litres).

France produces 4.4 billion 
litres of wine on average

19

Wine production in France over time

Source: OIV, Wine Australia



France’s production base is heavily weighted in favour
of red varieties (66 per cent) compared to whites (34
per cent). In comparison, in Australia reds account for
64 per cent and whites 34 per cent.

The top five red varieties are (61 per cent of reds):

• Merlot (108,483 ha)

• Garnacha Tinta / Grenache (78,631)

• Syrah (62,211)

• Cabernet Sauvignon (46,555)

• Cabernet Franc (32,327)

The top five white varieties are (63 per cent of whites):

• Trebbiano Toscano (35,441 ha)

• Chardonnay (28,563)

• Sauvignon Blanc (19,769)

• Semillon (19,730)

• Melon (19,059)

Two-thirds of grape 
varieties in France are red
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Vineyard area by variety in France, 2016

Source: Which winegrapes are 
grown where?, Kym Anderson, 
University of Adelaide Press



Upward trend in average 
value of French exports
In the year ending August 2021, exports of French wine
increased in value by 45 per cent to US$8.4 billion and
volume by 7 per cent to 1.5 billion litres, with the average
value of exports up 22 per cent to US$8.68 per litre.

The average value of French wine exports has been on
an upward trend over the past five years, despite a dip in
2020.

By volume, bottled exports accounted for 70 per cent of
French wine exports, followed by sparkling (15 per cent),
bulk (12 per cent) and other container types (3 per cent).

The average value of bottled exports increased by 22 per
cent to US$7.76 per litre, sparkling by 7 per cent to
US$20.17 per litre and bulk by 17 per cent to US$1.67
per litre.

Source: Global Trade Atlas
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French wine exports over time



Germany, USA, UK and 
Belgium dominate French 
exports
France exported wine to 197 countries in the last 12
months. The top 15 destinations accounted for 86 per
cent of the volume.

Of these, Germany (223 million litres), USA (198 million
litres), UK (169 million litres) and Belgium (125 million
litres) accounted for almost half of the volume exported.

There were four destinations that received between 40
million litres and 100 million litres of French wine –
Canada, Japan, Switzerland and Sweden.

Ten destinations received between 10 million litres and
40 million litres – Denmark, Australia, Poland, Italy,
Ireland, South Korea, Singapore, Latvia, Hong Kong and
Lithuania.

Of France’s top fifteen destinations, ten were European
countries (amounting to 798 million litres), two were
North American (268 million litres), two were Asian (69
million litres) and the other was Australia (22 million
litres).

Of the 15 markets, eight are among Australia’s 15
biggest destinations (excluding mainland China) –
Germany, USA, UK, Canada, Netherlands, Japan,
Sweden and Denmark. Source: GTA
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Volume of French wine exports by destination, 12 months ended August 2021 



Pre-COVID-19, Brazil, 
Russia and Ukraine were 
the fastest growing 
markets for France
Growth rates for French still wine sales vary significantly
by market and pre- and post-pandemic.

The domestic market is the biggest for France still wines
and sales were declining in the four years to 2019 and
the decline accelerated in 2020 due to impacts of
COVID-19 on the country.

There were mixed results for France’s biggest three
imported still wine markets. After declining in the
previous four years, in 2020 French sales increased in
Germany and the UK. In contrast, French sales in the
USA had been increasing but declined by 7 per cent in
2020.

Prior to the pandemic, the fastest growing markets for
French still wines were Brazil, Russia and the Ukraine.

The markets showing the steepest decline over the four-
year period for France were the UK, China, Finland and
Cameroon.

Of the top 20 markets for French wine, China and Japan
were hardest hit in 2020.

Source: IWSR 23

Still wine sales by market, France v Australia, volume growth rates

 CAGR 
2015 to 
2019 

 Change 
2019 to 
2020 

 CAGR 
2015 to 
2019 

 Change 
2019 to 
2020 

1                France -3% -8% -12% -62%
2                Germany -3% 1% -1% -6%
3                United Kingdom -5% 5% -3% -7%
4                United States 6% -7% -3% -17%
5                Belgium and Luxembourg -3% -5% -2% -10%
6                Netherlands -1% -1% -1% -11%
7                China -5% -34% 17% 55%
8                Canada 2% 7% 0% 5%
9                Japan -4% -10% 5% 5%

10              Switzerland -2% -2% 0% 2%
11              Russia 8% 0% 22% 254%
12              Sweden 5% 15% -1% -9%
13              Denmark 0% 2% -3% -3%
14              Norway 2% 46% -5% 8%
15              Ireland -1% 7% -7% -17%
16              Reunion 2% 18% na na
17              Australia 3% 5% 0% -2%
18              Poland 6% 13% 5% 32%
19              Hong Kong -4% -9% 4% 23%
20              Czech Republic 1% -3% 3% 27%
21              Brazil 11% 6% -3% -35%
22              South Korea 5% 10% 5% 91%
23              Taiwan -3% -13% 6% 39%
24              Finland -5% 3% -4% -14%
25              Ivory Coast 4% -26% na na
26              Guadeloupe -1% -10% na na
27              Cameroon -5% 25% na na
28              Ukraine 7% 42% 25% 223%
29              Martinique 0% -5% na na
30              Italy -2% -11% 14% -6%

Market

France Australia

Rank



France leads Australia in 
share of premium wine 
sales in key markets
In most of Australia’s 15 biggest export destinations
(excluding mainland China), French still wine has a
greater proportion of its sales at premium and above
price segments compared to Australia.

The markets where Australia has a higher proportion of
premium and above sales are Malaysia, the Netherlands
and Taiwan.

The markets where premium and above price segments
account for more than half of French still wine sales are,
in order of volume share, New Zealand, Japan, Hong
Kong, South Korea, Singapore and Canada.

The markets where more than three-quarters of French
still wine sales are in commercial/value price segments
are Netherlands, Germany, Malaysia and Sweden.

Source: IWSR
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Still wine sales by price segment, volume share 2018-2020

Commercial/value Premium and above Commercial/value Premium and above
Canada 46% 54% 80% 20%
Denmark 64% 36% 91% 9%
Germany 94% 6% 96% 4%
Hong Kong 26% 74% 32% 68%
Japan 25% 75% 64% 36%
Malaysia 85% 15% 76% 24%
Netherlands 96% 4% 73% 27%
New Zealand 2% 98% 53% 47%
Singapore 44% 56% 61% 39%
South Korea 27% 73% 78% 22%
Sweden 76% 24% 97% 3%
Taiwan 72% 28% 66% 34%
Thailand 53% 47% 83% 17%
United Kingdom 60% 40% 88% 12%
United States 55% 45% 84% 16%

Market
France Australia

These are Australia’s top 15 export markets by value (excluding mainland China)



Spain profile

■ Production over time

■ Variety profile

■ Exports over time

■ Exports by market

■ Growth rates by market

■ Price point profile by market
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Between 2011 and 2021, wine production in Spain
averaged 3.8 billion litres. Four of the last five years
have been above average.

The peak over this period was 4.5 billion litres in 2013
and the lowest at 3.3 billion litres in 2017.

Spain has 69 major wine regions spread out across
more than 1 million hectares of vineyards.

The biggest regions include Ciudad Real (175,000 ha),
Toledo (126,000 ha), Albacete (97,000 ha), Cuenca
(95,000 ha), Badajoz (84,000 ha), Valencia (58,000 ha)
and Rioja (45,000 ha).

According to Statista, the leading Spanish wine
companies by sales in 2019 included J. García
Carrión, Freixenet, Félix Solís Avantis, Miguel Torres,
González Byass, Codorníu, Pernord Ricard
Winemakers Spain, Compañía Vinícola del Norte de
España, Barón de Ley and Reserva de la Tierra.

Spain produces 3.8 billion 
litres of wine on average
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Wine production in Spain over time

Source: OIV, Wine Australia



Spain’s production base is slightly weighted in favour of
red varieties (53 per cent) compared to whites (47 per
cent). In comparison, in Australia reds account for 64
per cent and whites 34 per cent.

The top five red varieties are (79 per cent of reds):

• Tempranillo (193,597 ha)

• Bobal (59,189)

• Garnacha Tinta / Grenache (54,606)

• Monastrell / Mataro / Mourvèdre (41,303)

• Cabernet Sauvignon (20,139)

The top five white varieties are (76 per cent of whites):

• Airén (203,276 ha)

• Macabeo (36,963)

• Cayetana Blanca (36,252)

• Palomino Fino (20,110)

• Verdejo (17,923)

Just over half of Spain’s 
varieties are red 
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Vineyard area by variety in Spain, 2016

Source: Which winegrapes are 
grown where?, Kym Anderson, 
University of Adelaide Press



Downward trend in 
average value of Spanish 
exports
In the year ending August 2021, exports of Spanish wine
increased in value by 17 per cent to US$3.5 billion and in
volume by 14 per cent to 2.2 billion litres, with the
average value of exports up 2 per cent to US$1.49 per
litre.

The average value of Spanish wine exports has been on
an overall downward trend since 2013, although 2021
saw an increase for the first time since 2018.

By volume, bulk exports accounted for 56 per cent of
Spanish wine exports, followed by bottled (35 per cent),
sparkling (7 per cent) and other container types (2 per
cent).

The average value of bottled exports increased by 8 per
cent to US$2.80 per litre, sparkling by 22 per cent to
US$3.18 per litre and bulk declined 8 per cent to
US$0.45 per litre.

Source: Global Trade Atlas
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Spanish wine exports over time



France, Germany, 
Portugal, Italy and UK 
import two-thirds of 
Spanish exports
Spain exported wine to 176 countries in the last 12
months. The top fifteen destinations accounted for 82 per
cent of the volume.

Of these, five - France (448 million litres), Germany (391
million litres), Portugal (247 million litres), Italy (187
million litres) and the UK (150 million litres) - accounted
for more than half of the volume exported.

There were three destinations that received between 50
million litres and 100 million litres of Spanish wine –
USA, China and Netherlands.

Six destinations received between 30 million litres and 50
million litres – Canada, Romania, Denmark, Switzerland,
Sweden and Czech Republic.

Of Spain’s top 15 destinations, 10 were European
countries (amounting to 1.6 billion litres), two were North
American (120 million litres) and two were Asian (108
million litres).

Of the 15, seven are among Australia’s fifteen biggest
destinations (excluding mainland China) – Germany,
USA, UK, Canada, Netherlands, Denmark and Japan. Source: GTA
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Volume of Spanish wine exports by destination, 12 months ended August 2021 



Spanish sales were hit 
hardest in 2020 in China 
and Portugal
Growth rates for Spanish still wine sales vary
significantly by market and pre- and post-pandemic.

The domestic market is the biggest for Spanish still
wines and sales were growing in the four years to 2019
but dropped by 18 per cent in 2020 due to impacts of
COVID-19 on the country.

There were mixed results for Spain’s biggest three
imported still wine markets. After increasing in the
previous four years, Spanish sales declined in France by
14 per cent in 2020 but increased by 3 per cent in
Germany. In contrast, sales in the UK had been declining
but increased by 2 per cent in 2020.

Prior to the pandemic, Russia and Brazil were the stand-
outs for growth in Spanish still wine sales. While Spanish
sales declined in Russia in 2020, the rate of growth
accelerated in Brazil.

Of Spain’s top 20 markets, sales in China and Portugal
were hardest hit in 2020.

Source: IWSR 30

Still wine sales by market, Spain v Australia, volume growth rates

 CAGR 
2015 to 
2019 

 Change 
2019 to 
2020 

 CAGR 
2015 to 
2019 

 Change 
2019 to 
2020 

1                Spain 1% -18% 16% 6%
2                France 1% -14% -12% -62%
3                Germany 1% 3% -1% -6%
4                United Kingdom -3% 2% -3% -7%
5                Russia 12% -2% 22% 254%
6                China 1% -32% 17% 55%
7                Netherlands 2% 5% -1% -11%
8                United States 0% -4% -3% -17%
9                Ivory Coast -3% -5% na na

10              Switzerland -4% -3% 0% 2%
11              Canada 5% 6% 0% 5%
12              Nigeria 4% -3% 1% -32%
13              Sweden 4% 11% -1% -9%
14              Japan -2% -18% 5% 5%
15              Denmark 2% -8% -3% -3%
16              Portugal -9% -22% 8% -50%
17              Czech Republic -2% -14% 3% 27%
18              Canary Islands 0% -29% na na
19              Belgium and Luxembourg -7% 2% -2% -10%
20              Mexico 1% -23% 3% 24%
21              Ireland 4% 24% -7% -17%
22              Norway 1% 29% -5% 8%
23              Equatorial Guinea 5% -1% na na
24              Poland 8% 2% 5% 32%
25              Finland 1% 12% -4% -14%
26              Brazil 17% 22% -3% -35%
27              South Korea 7% 21% 5% 91%
28              Ghana -6% 44% 15% 125%
29              Ukraine 21% 129% 25% 223%
30              Cameroon -12% 11% na na

Market

Spain Australia

Rank



Commercial/value wines 
dominate Spain’s sales

In eight of Australia’s 15 biggest export destinations,
Spanish wine has a greater proportion of its sales at
premium and above price segments than Australia.

The markets where Australia has a higher proportion of
premium and above sales are Germany, Hong Kong,
Japan, Netherlands, Singapore, South Korea and
Taiwan.

New Zealand is the only market where Spain has more
than half its sales in premium and above price points.
Australia also has one – Hong Kong.

The markets where more than three-quarters of Spanish
still wine sales are in commercial/value price segments
are Germany, Sweden, South Korea, Netherlands,
Taiwan, Singapore and Thailand.

Source: IWSR
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Still wine sales by price segment, volume share 2018-2020

Commercial/value Premium and above Commercial/value Premium and above
Canada 63% 37% 80% 20%
Denmark 55% 45% 91% 9%
Germany 99% 1% 96% 4%
Hong Kong 70% 30% 32% 68%
Japan 74% 26% 64% 36%
Malaysia 67% 33% 76% 24%
Netherlands 86% 14% 73% 27%
New Zealand 18% 82% 53% 47%
Singapore 78% 22% 61% 39%
South Korea 87% 13% 78% 22%
Sweden 92% 8% 97% 3%
Taiwan 81% 19% 66% 34%
Thailand 77% 23% 83% 17%
United Kingdom 73% 27% 88% 12%
United States 68% 32% 84% 16%

Market
Spain Australia

These are Australia’s top 15 export markets by value (excluding mainland China)



USA profile

■ Production over time

■ Variety profile

■ Exports over time

■ Exports by market

■ Growth rates by market

■ Price point profile by market
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Between 2011 and 2021, wine production in the USA
averaged 2.3 billion litres. Five of the last six years
have been above average.

The peak over this period was 2.5 billion litres in 2018
and the lowest was 1.9 billion litres in 2011.

There are currently 252 designated American
Viticultural Areas (AVAs) recognised under US law
across almost 230,000 hectares of vineyards.

The biggest regions by vineyard area are San Joaquin
(27,000 hectares), Sonoma (22,000 hectares), Napa
(18,000 hectares), Fresno (16,000 hectares), Monterey
(16,000 hectares) and Madera (14,000 hectares).

By state, California has by far the most wineries with
4,763 in 2021, followed by Oregon (850), Washington
(845), Texas (470) and New York (433).

Some of the biggest wine producers in the USA include
E & J Gallo, Constellation Brands, The Wine Group,
Trinchero Family Estates, Bronco Wine Company,
Delicato Family Wines, Jackson Family Wines and
Chateau Ste. Michelle.

USA produces on average 
2.3 billion litres of wine
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Wine production in USA over time

Source: OIV, Wine Australia



USA’s production base is heavily weighted in favour of
red varieties (64 per cent) compared to whites (33 per
cent). This is almost identical to Australia, where reds
account for 64 per cent and whites 34 per cent.

The top five red varieties are (74 per cent of reds):

• Cabernet Sauvignon (40,837 ha)

• Pinot Noir (22,998)

• Merlot (21,251)

• Tribidrag / Zinfandel (18,551)

• Syrah (9,083)

The top five white varieties are (80 per cent of whites):

• Chardonnay (41,392 ha)

• Colombard (7,991)

• Sauvignon Blanc (6,747)

• Riesling (4,952)

• Muscat of Alexandria (1,987)

Almost two-thirds of USA’s 
varieties are red
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Vineyard area by variety in USA, 2016

Source: Which winegrapes are 
grown where?, Kym Anderson, 
University of Adelaide Press



Upward trend in average 
value of USA exports
In the year ending August 2021, exports of USA wine
increased in value by 9 per cent to US$1.5 billion and
volume declined by 2 per cent to 349 million litres, with
the average value of exports up 12 per cent to US$4.17
per litre.

The average value of USA wine exports has been on an
upward trend over the past decade, despite a dip in 2019
and 2020.

By volume, bulk exports accounted for 56 per cent of
USA wine exports, followed by bottled (41 per cent),
other container types (3 per cent) and sparkling (1 per
cent).

The average value of bottled exports increased by 5 per
cent to US$8.11 per litre, sparkling declined by 10 per
cent to US$11.08 per litre and bulk declined by 6 per
cent to US$1.21 per litre.

Source: Global Trade Atlas
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USA wine exports over time



UK and Canada account 
for over half of USA 
exports
USA exported wine to 134 countries in the last 12
months. The top 15 destinations accounted for 90 per
cent of the volume.

Of these, UK (132 million litres) and Canada (67 million
litres) accounted for more than half of the volume
exported.

There were five destinations that received between 10
million litres and 20 million litres of USA wine – Germany,
France, Belgium, Denmark and Japan.

Of the top 15 destinations, seven were European
countries (amounting to 198 million litres) and four were
Asian (37 million litres).

Of the 15, eight are among Australia’s fifteen biggest
destinations (excluding mainland China) – Germany, UK,
Canada, Netherlands, Hong Kong, South Korea,
Denmark and Japan.

Source: GTA
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Volume of USA wine exports by destination, 12 months ended August 2021 



Pre-COVID-19, Poland 
and the Philippines were 
stand-outs for growth for 
the USA
Growth rates for USA still wine sales vary significantly by
market and pre- and post-pandemic.

The domestic market is the biggest for USA still wines
and sales were growing in the four years to 2019 but
were flat in 2020 due to impacts of COVID-19 on the
country.

USA still wine sales were in decline in the country’s three
biggest import markets – UK, Canada and Germany –
but saw an increase in 2020, as sales were boosted by a
spike in commercial/value sales in the off-trade due
partially to on-trade restrictions.

Japan is going backwards as a market for USA still wine.
USA sales to Japan had fallen by 13 per cent per annum
in the four years to 2019 and the decline accelerated to
17 per cent in 2020.

Prior to the pandemic, Poland and the Philippines were
stand-outs for growth in USA’s top 15 markets.

Source: IWSR 37

Still wine sales by market, USA v Australia, volume growth rates

 CAGR 
2015 to 
2019 

 Change 
2019 to 
2020 

 CAGR 
2015 to 
2019 

 Change 
2019 to 
2020 

1                United States 1% 0% -3% -17%
2                United Kingdom -5% 9% -3% -7%
3                Canada -2% 6% 0% 5%
4                Germany -1% 8% -1% -6%
5                Poland 10% -2% 5% 32%
6                Sweden 0% 14% -1% -9%
7                Netherlands 1% 4% -1% -11%
8                Denmark 3% 33% -3% -3%
9                Japan -13% -17% 5% 5%

10              Ireland -1% 6% -7% -17%
11              Hong Kong -6% 1% 4% 23%
12              Norway 3% 51% -5% 8%
13              South Korea 2% 63% 5% 91%
14              China -2% -49% 17% 55%
15              Philippines 10% -22% 8% 17%
16              Switzerland -3% -6% 0% 2%
17              Mexico 0% -8% 3% 24%
18              Dominican Republic 4% -2% 22% 144%
19              Belgium and Luxembourg -3% -1% -2% -10%
20              Russia 16% 26% 22% 254%
21              Finland -3% 6% -4% -14%
22              Puerto Rico 3% 22% 23% 160%
23              US Virgin Islands 0% -17% -4% -24%
24              Taiwan 1% 5% 6% 39%
25              Australia 32% 71% 0% -2%
26              Nigeria -12% -27% 1% -32%
27              Spain 21% -28% 16% 6%
28              Czech Republic -3% -7% 3% 27%
29              Bahamas -1% -13% 12% 60%
30              Vietnam 0% -20% -2% -30%

Market

USA Australia

Rank



Commercial/value wines 
dominate USA’s sales
In only six of Australia’s 15 biggest export destinations
does USA wine have a greater proportion of its sales at
premium and above price segments compared to
Australia.

The markets where Australia has a higher proportion of
premium and above sales are Hong Kong, Japan,
Malaysia, Netherlands, New Zealand, Singapore, South
Korea, Thailand and the UK.

Of the reported markets, Sweden is the only market
where more than half of USA wine sales are in premium
and above price points.

There are only five of Australia’s key markets where less
than three-quarters of USA still wine sales are in
commercial/value price segments – Sweden, Canada,
New Zealand, Japan and Taiwan.

Source: IWSR
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Still wine sales by price segment, volume share 2018-2020

Commercial/value Premium and above Commercial/value Premium and above
Canada 58% 42% 80% 20%
Denmark 89% 11% 91% 9%
Germany 88% 12% 96% 4%
Hong Kong 85% 15% 32% 68%
Japan 67% 33% 64% 36%
Malaysia 96% 4% 76% 24%
Netherlands 96% 4% 73% 27%
New Zealand 54% 46% 53% 47%
Singapore 96% 4% 61% 39%
South Korea 97% 3% 78% 22%
Sweden 33% 67% 97% 3%
Taiwan 53% 47% 66% 34%
Thailand 100% 0% 83% 17%
United Kingdom 100% 0% 88% 12%
United States 80% 20% 84% 16%

Market
USA Australia

These are Australia’s top 15 export markets by value (excluding mainland China)



Chile profile

■ Production over time

■ Variety profile

■ Exports over time

■ Exports by market

■ Growth rates by market

■ Price point profile by market
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Between 2011 and 2021, wine production in Chile
averaged 1.1 billion litres. There have been significant
fluctuations in Chilean wine production. Three of the
last four years have been above average.

The peak over this period was 1.3 billion litres in 2021
and the lowest was 884 million litres in 2011.

Production in Chile is sourced across more than
100,000 hectares in five major wine regions – Atacama,
Coquimbo, Aconcagua, Central Valley and Southern
Chile.

Central Valley is Chile’s most productive region, with
49,014 hectares in Del Maule, 36,170 hectares in
O’Higgins and 12,214 hectares in Metropolitana.

Viña Concha y Toro is Chile’s biggest producer and one
of the biggest in the world. Other major producers
include Viña Santa Rita, Viña Errázuriz, Viña San
Pedro, Viña Santa Carolina and Cousiño-Macul.

Chile produces on average 
1.1 billion litres of wine

40

Wine production in Chile over time

Source: OIV, Wine Australia



Chile’s production base is heavily weighted in favour of
red varieties (69 per cent) compared to whites (30 per
cent). In comparison, in Australia reds account for 64
per cent and whites 34 per cent.

The top five red varieties are (82 per cent of reds):

• Cabernet Sauvignon (42,409 ha)

• Merlot (12,057)

• Carmenère (10,503)

• Listán Prieto (9,693)

• Syrah (7,994)

The top five white varieties are (86 per cent of whites):

• Sauvignon Blanc (14,999 ha)

• Chardonnay (11,435)

• Muscat of Alexandria (5,424)

• Pedro Giménez (4,379)

• Torrontés Sanjuanino (1,771)

Over two-thirds of Chile’s 
varieties are red
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Vineyard area by variety in Chile, 2016

Source: Which winegrapes are 
grown where?, Kym Anderson, 
University of Adelaide Press



Downward trend in 
average value of Chilean 
exports
In the year ending August 2021, exports of Chilean wine
increased in value by 5 per cent to US$1.9 billion and
volume fell by 2 per cent to 837 million litres, with the
average value of exports up 7 per cent to US$2.28 per
litre.

The average value of Chilean wine exports has been on
a downward trend over the past decade, despite an
increase in 2021.

By volume, bottled exports accounted for 57 per cent of
Chilean wine exports, followed by bulk (40 per cent) and
other container types (2 per cent).

The average value of bottled exports increased by 6 per
cent to US$3.22 per litre, sparkling declined by 3 per
cent to US$4.07 per litre and bulk increased by 6 per
cent to US$0.90 per litre.

Source: Global Trade Atlas
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Chilean wine exports over time



USA, UK, China and Brazil 
account for over half of 
Chile’s exports
Chile exported wine to 140 countries in the last 12
months. The top 15 destinations accounted for 87 per
cent of the volume.

Of these, USA (155 million litres), China (120 million
litres), UK (109 million litres) and Brazil (80 million litres)
accounted for more than half of the volume exported.

There were five destinations that received between 20
million litres and 70 million litres of Chilean wine – Japan,
Germany, Canada, Netherlands and South Korea.

The remaining countries in the top 15 received between
10 million litres and 20 million litres.

Of the 15 destinations, seven were European countries
(amounting to 223 million litres), five were in the
Americas (296 million litres) and three were Asian (202
million litres).

Of the 15, eight are among Australia’s 15 biggest
destinations (excluding mainland China) – Germany,
USA, UK, Canada, Netherlands, South Korea, Denmark
and Japan.

Source: GTA
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Volume of Chilean wine exports by destination, 12 months ended August 2021 



Growth for Chile 
accelerated in UK and 
Brazil in 2020
Growth rates for Chilean still wine sales vary significantly
by market and pre- and post-pandemic.

The domestic market is the biggest for Chilean still wines
and sales were declining in the four years to 2019 and
the decline continued in 2020, albeit at a lower rate.

Chilean still wine sales were increasing in the country’s
two biggest imported markets – the UK and Brazil – and
growth accelerated in 2020, as sales were boosted by a
spike in commercial/value sales in the off-trade due
partially to on-trade restrictions.

Prior to the pandemic, China was a stand-out for growth
in Chilean still wines but sales declined by 30 per cent in
2020.

Growth for Chile accelerated significantly in South Korea
in 2020.

Source: IWSR
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Still wine sales by market, Chile v Australia, volume growth rates

 CAGR 
2015 to 
2019 

 Change 
2019 to 
2020 

 CAGR 
2015 to 
2019 

 Change 
2019 to 
2020 

1                Chile -3% -1% -20% -87%
2                United Kingdom 3% 6% -3% -7%
3                Brazil 9% 32% -3% -35%
4                Japan -3% 3% 5% 5%
5                United States -4% 1% -3% -17%
6                China 10% -30% 17% 55%
7                Germany -6% 22% -1% -6%
8                Netherlands 0% -6% -1% -11%
9                Canada 0% 3% 0% 5%

10              Denmark -1% -3% -3% -3%
11              Russia 9% 5% 22% 254%
12              Ireland 3% 5% -7% -17%
13              South Korea 7% 27% 5% 91%
14              Sweden -1% 7% -1% -9%
15              Mexico 5% -7% 3% 24%
16              Finland -3% 9% -4% -14%
17              Colombia 2% 13% 7% 60%
18              Poland 6% 4% 5% 32%
19              Norway -3% 51% -5% 8%
20              Belgium and Luxembourg -9% -8% -2% -10%
21              Paraguay 0% -6% na na
22              Ecuador 10% -2% -100% -100%
23              Costa Rica -3% -20% -10% -53%
24              Czech Republic 7% 4% 3% 27%
25              Switzerland 0% -6% 0% 2%
26              Vietnam 3% -16% -2% -30%
27              Hong Kong -8% -13% 4% 23%
28              Peru 3% -26% 15% 20%
29              Latvia 2% 8% 5% 20%
30              Panama 0% -17% 11% 94%

Market

Chile Australia

Rank



Commercial/value wines 
dominate Chile’s sales
There are only five of Australia’s 15 biggest export
destinations where Chilean wine has a greater proportion
of its sales at premium and above price segments than
Australia.

The markets where Australia has a higher proportion of
premium and above sales are Hong Kong, Japan,
Malaysia, Netherlands, Singapore, South Korea,
Sweden, Thailand, UK and the USA.

Of the reported markets, Chilean wines have more than
half the sales in premium and above price segments only
in New Zealand.

The markets where more than three-quarters of Chilean
still wine sales are in commercial/value price segments
are Sweden, UK, USA, Germany, Thailand, Malaysia,
Netherlands, South Korea, Japan and Canada.

Source: IWSR
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Still wine sales by price segment, volume share 2018-2020

Commercial/value Premium and above Commercial/value Premium and above
Canada 79% 21% 80% 20%
Denmark 70% 30% 91% 9%
Germany 88% 12% 96% 4%
Hong Kong 58% 42% 32% 68%
Japan 79% 21% 64% 36%
Malaysia 87% 13% 76% 24%
Netherlands 82% 18% 73% 27%
New Zealand 4% 96% 53% 47%
Singapore 70% 30% 61% 39%
South Korea 82% 18% 78% 22%
Sweden 99% 1% 97% 3%
Taiwan 59% 41% 66% 34%
Thailand 87% 13% 83% 17%
United Kingdom 94% 6% 88% 12%
United States 89% 11% 84% 16%

Market
Chile Australia

These are Australia’s top 15 export markets by value (excluding mainland China)



Argentina profile
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Between 2011 and 2021, wine production in Argentina
averaged 1.3 billion litres. Two of the last three years
have been below average.

Production in Argentina fluctuates significantly. The
peak over this period was 1.5 billion litres in 2011 and
the lowest was 940 million litres in 2016.

Argentina currently has just under 215,000 hectares
under vine.

There are seven denominated Argentinian wine
regions: Mendoza, Salta, Neuquén, Río Negro,
Catamarca, La Rioja and San Juan.

Mendoza produces more than 70 per cent of
Argentinean wine. The majority of the vineyards in
Mendoza are found in the Maipú and Luján regions.

Some of the biggest wine producers in Argentina
include Fecovita, Peñaflor, Baggio, Bodegas
Esmeralda and Trapiche.

Argentina produces on 
average 1.3 billion litres
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Wine production in Argentina over time

Source: OIV, Wine Australia



Argentina’s production base is heavily weighted in
favour of red varieties (63 per cent) compared to whites
(23 per cent). In comparison, in Australia reds account
for 64 per cent and whites 34 per cent.

The top five red varieties are (80 per cent of reds):

• Côt / Malbec (40,401 ha)

• Douce Noire (19,072)

• Criolla Grande (15,596)

• Cabernet Sauvignon (15,356)

• Syrah (12,707)

The top five white varieties are (73 per cent of whites):

• Pedro Giménez (11,197 ha)

• Torrontés Riojano (8,208)

• Muscat Blanc à Petits Grains (6,526)

• Chardonnay (6,227)

• Muscat of Alexandria (2,716)

Just under two-thirds of 
Argentina’s grapes are red
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Vineyard area by variety in Argentina, 2016

Source: Which winegrapes are 
grown where?, Kym Anderson, 
University of Adelaide Press



Upward trend in average 
value of Argentinean 
exports
In the year ending September 2021, exports of
Argentinean wine increased in value by 7 per cent to
US$801 million and volume declined by 16 per cent to
297 million litres, with the average value of exports up 28
per cent to US$2.70 per litre.

The average value of Argentinean wine exports has been
on an upward trend over the past five years, despite a
decline in 2020.

By volume, bottled exports accounted for 66 per cent of
Argentinean wine exports, followed by bulk (33 per cent)
and sparkling (1 per cent).

The average value of bottled exports increased by 5 per
cent to US$3.71 per litre, sparkling declined by 12 per
cent to US$3.47 per litre and bulk increased by 48 per
cent to US$0.67 per litre.

Source: Global Trade Atlas
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Argentinean wine exports over time



USA, UK and Canada 
import half of Argentina’s 
wine exports
Argentina exported wine to 85 countries in the last 12
months. The top fifteen destinations accounted for 89 per
cent of the volume.

Of these, USA (65 million litres), UK (58 million litres)
and Canada (33 million litres) accounted for more than
half of the volume exported.

There were four destinations that received between 10
million litres and 30 million litres of Argentinean wine –
Brazil, China, Paraguay and Mexico.

Of Argentina’s top 15 destinations, six were European
countries (amounting to 83 million litres), five were South
American (53 million litres) and three were North
American (109 million litres).

Of the 15, six are among Australia’s 15 biggest
destinations (excluding mainland China) – USA, UK,
Canada, Netherlands, Germany and Denmark.

Source: GTA
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Volume of Argentinean wine exports by destination, 12 months ended September 2021 



Growth for Argentina 
accelerated in 2020 in the 
UK and Brazil
Growth rates for Argentinean still wine sales vary
significantly by market and pre- and post-pandemic
periods.

The domestic market is the biggest for Argentinean still
wines and sales were declining in the four years to 2019
but increased by 8 per cent in 2020.

There were mixed results for Argentina’s three biggest
imported still wine markets. Argentinean still wine sales
accelerated in the UK and Brazil but the downward trend
in the USA continued in 2020.

Prior to the pandemic, other markets to show strong
growth for Argentina included Colombia, Ireland and
Russia.

Argentinean sales to Paraguay and China were among
the hardest hit in 2020.

Source: IWSR
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Still wine sales by market, Argentine v Australia, volume growth rates

 CAGR 
2015 to 
2019 

 Change 
2019 to 
2020 

 CAGR 
2015 to 
2019 

 Change 
2019 to 
2020 

1                Argentina -2% 8% na na
2                United Kingdom 13% 17% -3% -7%
3                United States -6% -7% -3% -17%
4                Brazil 5% 36% -3% -35%
5                Canada -5% -1% 0% 5%
6                Paraguay -10% -30% na na
7                Netherlands -2% -10% -1% -11%
8                Denmark 1% 10% -3% -3%
9                Germany 2% 0% -1% -6%

10              Sweden -10% 14% -1% -9%
11              Mexico -1% -3% 3% 24%
12              Colombia 8% 22% 7% 60%
13              Ireland 9% 34% -7% -17%
14              Russia 9% 2% 22% 254%
15              China -2% -21% 17% 55%
16              Switzerland -2% -7% 0% 2%
17              Peru 2% -8% 15% 20%
18              Belgium and Luxembourg 2% -20% -2% -10%
19              Uruguay 6% -1% -2% -22%
20              Japan -7% -15% 5% 5%
21              Finland -15% 1% -4% -14%
22              Venezuela 21% 37% na na
23              South Korea 7% 50% 5% 91%
24              Ecuador 4% -12% -100% -100%
25              Norway -6% 19% -5% 8%
26              Bolivia 4% 1% na na
27              Australia 8% 24% 0% -2%
28              Costa Rica 2% -26% -10% -53%
29              Poland 0% 5% 5% 32%
30              Taiwan 2% 1% 6% 39%

Market

Argentina Australia

Rank



Argentina outperforms 
Australia in share of 
premium wine sales in key 
markets
In most of Australia’s 15 biggest export destinations,
Argentinean wine has a greater proportion of its sales at
premium and above price segments than Australia.

The markets where Australia has a higher proportion of
premium and above sales are Hong Kong and Taiwan.

The markets where premium and above price segments
account for more than half of Argentinean wine sales are,
in order of volume share, Japan, New Zealand, UK,
Hong Kong and South Korea.

The markets where more than three-quarters of
Argentinean still wine sales are in commercial/value price
segments are Sweden, Denmark and Taiwan.

Source: IWSR
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Still wine sales by price segment, volume share 2018-2020

Commercial/value Premium and above Commercial/value Premium and above
Canada 70% 30% 80% 20%
Denmark 84% 16% 91% 9%
Germany 64% 36% 96% 4%
Hong Kong 46% 54% 32% 68%
Japan 30% 70% 64% 36%
Malaysia 51% 49% 76% 24%
Netherlands 51% 49% 73% 27%
New Zealand 40% 60% 53% 47%
Singapore 59% 41% 61% 39%
South Korea 47% 53% 78% 22%
Sweden 97% 3% 97% 3%
Taiwan 82% 18% 66% 34%
Thailand 52% 48% 83% 17%
United Kingdom 45% 55% 88% 12%
United States 73% 27% 84% 16%

Market
Argentina Australia

These are Australia’s top 15 export markets by value (excluding mainland China)



South Africa profile

■ Production over time

■ Variety profile

■ Exports over time

■ Exports by market

■ Growth rates by market

■ Price point profile by market
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Between 2011 and 2021, wine production in South Africa
averaged 1.05 billion litres. Three of the last four years have
been below average.

Production in South Africa is relatively stable. The peak over
this period was 1.14 billion litres in 2021 and the lowest was
940 million litres in 2018.

There are over 2,600 wine producers and around 92,000
hectares under vine in South Africa, mostly situated in the
Western Cape near the coast.

Production zones in the Cape growing area are divided into
officially demarcated geographical units, regions, districts
and wards.

There are five regions in the geographical unit of the
Western Cape – Breede River Valley, Cape South Coast,
Coastal Region, Klein Karoo and Olifants River.

Another five geographical units exist - Eastern Cape, Free
State, KwaZulu-Natal, Limpopo and Northern Cape. The
South African wine growing areas encompass 29 diverse
districts and some 95 smaller wards in total.

The key regions by area include Stellenbosch (15,085 ha),
Paarl (14,742 ha), Robertson (12,801 ha), Breedekloof
(12,714 ha), Swartland (12,344 ha), Olifants River (9,403
ha) and Worcester (6,651 ha).

South Africa produces on 
average 1.05 billion litres
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Wine production in South Africa over time

Source: OIV, Wine Australia



Unlike the other competitor countries, South Africa’s
production base is slightly weighted in favour of white
varieties (55 per cent) compared to reds (44 per cent).
In comparison, in Australia reds account for 64 per cent
and whites 34 per cent.

The top five red varieties are (83 per cent of reds):

• Cabernet Sauvignon (10,589 ha)

• Syrah (9,946)

• Pinotage (7,052)

• Merlot (5,558)

• Ruby Cabernet (2,306)

The top five white varieties are (89 per cent of whites):

• Chenin Blanc (17,707 ha)

• Colombard (11,512)

• Sauvignon Blanc (9,246)

• Chardonnay (6,856)

• Muscat of Alexandria (1,781)

Just over half South 
Africa’s varieties are white
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Vineyard area by variety in South Africa, 2016

Source: Which winegrapes are 
grown where?, Kym Anderson, 
University of Adelaide Press



Upward trend in average 
value of South African 
exports
In the year ending September 2021, exports of South
African wine increased in value by 23 per cent to
US$727 million and volume by 21 per cent to 413 million
litres, with the average value of exports up 2 per cent to
US$1.76 per litre.

The average value of South African wine exports has
been on a consistent upward trend over the past six
years.

By volume, bulk exports accounted for 51 per cent of
South African wine exports, followed by bottled (38 per
cent), other container types (9 per cent) and sparkling
(1 per cent).

The average value of bottled exports increased by 12 per
cent to US$3.13 per litre, sparkling increased by 1 per
cent to US$4.64 per litre and bulk was down by 6 per
cent to US$0.74 per litre.

Source: Global Trade Atlas
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South African wine exports over time



Europe is the major region 
for South African exports
South Africa exported wine to 157 countries in the last 12
months. The top 15 destinations accounted for 84 per
cent of the volume.

Germany is by far the major destination with 64 million
litres, accounting for a 16 per cent share.

There were seven destinations that received between 10
million litres and 30 million litres of South African wine –
Namibia, Netherlands, Canada, Denmark, Sweden,
France and China.

Five destinations received between 5 million litres and 10
million litres – Belgium, Italy, Russia, Kenya and
Botswana.

Of South Africa’s top 15 destinations, nine were
European countries (amounting to 182 million litres),
three were African (40 million litres) and two were North
American (51 million litres).

Of the 15, eight are among Australia’s 15 biggest
destinations (excluding mainland China) – Germany,
USA, UK, Canada, Netherlands, Sweden, Denmark and
Japan.

Source: GTA
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Volume of South Africa wine exports by destination, 12 months ended August 2021 



Prior to COVID-19, Zambia, 
Russia and Kenya were the 
stand-out growth markets 
for South Africa
Growth rates for South African wine sales vary
significantly by market and pre- and post-pandemic.

The domestic market is the biggest for South African still
wines and sales were declining in the four years to 2019
and the decline accelerated in 2020 due to impacts of
COVID-19 on the country.

There were mixed results for South Africa’s three biggest
export markets for still wine. Sales in Germany and the
Netherlands had been declining but grew by 5 per cent in
Germany and declined by 3 per cent in the Netherlands.
The existing downward trend in the UK continued at a
similar rate in 2020.

Prior to the pandemic, Zambia, Russia and Kenya were
the stand-out growth markets for South Africa. While
growth to Russia and Kenya continued (albeit at lower
rates), sales declined to Zambia.

The growth to Russia in the previous four years was only
slightly lower in 2020.

Apart from the domestic market, markets that were
hardest in 2020 were China and Japan. Source: IWSR
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Still wine sales by market, South Africa v Australia, volume growth rates

 CAGR 
2015 to 
2019 

 Change 
2019 to 
2020 

 CAGR 
2015 to 
2019 

 Change 
2019 to 
2020 

1                South Africa -2% -20% -5% -78%
2                Germany -1% 5% -1% -6%
3                United Kingdom -8% -7% -3% -7%
4                Netherlands -3% -3% -1% -11%
5                Namibia 7% 3% na na
6                Sweden -7% 6% -1% -9%
7                Belgium and Luxembourg -3% -3% -2% -10%
8                Zambia 12% -13% na na
9                Denmark -8% -10% -3% -3%

10              Russia 27% 11% 22% 254%
11              United States -1% -3% -3% -17%
12              Kenya 16% 3% 16% 50%
13              Canada -4% -7% 0% 5%
14              China -7% -36% 17% 55%
15              Switzerland -5% -1% 0% 2%
16              Botswana 12% -13% na na
17              Finland -6% -14% -4% -14%
18              Tanzania -1% 19% 8% 0%
19              Nigeria -3% 81% 1% -32%
20              Ireland -9% -6% -7% -17%
21              Japan -3% -26% 5% 5%
22              Uganda 9% 13% 19% 0%
23              Northern Emirates 2% 5% 4% -5%
24              Czech Republic -3% -1% 3% 27%
25              Mozambique -20% -8% na na
26              Norway -1% 18% -5% 8%
27              Poland -3% -1% 5% 32%
28              New Zealand -7% -6% 0% 5%
29              Mauritius -3% -36% -7% -63%
30              Ghana 3% 22% 15% 125%

Market

South Africa Australia

Rank



Commercial/value wines 
dominate South Africa’s 
sales
In most of Australia’s 15 biggest export destinations,
South African wine has a lower proportion of its sales at
premium and above price segments than Australia.

The markets where South Africa has a higher proportion
of premium and above sales are Denmark, Japan, New
Zealand, UK and USA.

The markets where premium and above price segments
account for more than half of South African wine sales
are, in order of volume share, New Zealand and Japan.

The reported markets where more than three-quarters of
South African still wine sales are in commercial/value
price segments are Germany, South Korea, Sweden,
Netherlands, Thailand, Taiwan, Malaysia, Canada and
the UK.

Source: IWSR
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Still wine sales by price segment, volume share 2018-2020

Commercial/value Premium and above Commercial/value Premium and above
Canada 85% 15% 80% 20%
Denmark 74% 26% 91% 9%
Germany 100% 0% 96% 4%
Hong Kong 71% 29% 32% 68%
Japan 46% 54% 64% 36%
Malaysia 88% 12% 76% 24%
Netherlands 93% 7% 73% 27%
New Zealand 16% 84% 53% 47%
Singapore 65% 35% 61% 39%
South Korea 97% 3% 78% 22%
Sweden 97% 3% 97% 3%
Taiwan 90% 10% 66% 34%
Thailand 92% 8% 83% 17%
United Kingdom 84% 16% 88% 12%
United States 66% 34% 84% 16%

Market
South Africa Australia

These are Australia’s top 15 export markets by value (excluding mainland China)
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