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Enhancing the reputation of Australian Wine though 

market promotion activities 

BACKGROUND 

When compared to our international competitors, the collective strengths of research, innovative 

practices and provision of technical education is a source of competitive advantage for the 

Australian wine sector. This project will supplement Wine Australia’s market development strategy 

by providing targeted technical content that is designed to inform and educate influencers, opinion 

leaders and educators in trade, media and consumers. An engaging message will create 

opportunities and cross promote the sale and consumption of Australian wine both domestically and 

internationally.       

The AWRI will support Wine Australia via a number of planned activities to be scheduled 

domestically and internationally. The level of support will be wide ranging and include visits to the 

AWRI, presentations for in-market visitors, delivery of themed tastings, masterclasses and a wide 

range of educational activities including the Aroma bar at exhibitions.  

This project will illustrate the benefits of the AWRI’s and Australia’s RD&E activities to the broader 

wine community and how this links with creating value and stories about Australian wine.  

THE FRAMEWORK: 

Wine Australia will confirm in advance the number and type of events requiring support, typically 

this could be receiving up to 100 guests per year at the AWRI and participating at a number of 

international exhibitions and Savour themed events at overseas locations. The AWRI will schedule 

events and present content in a face to face format as presentations, themed tastings and a wide 

range of interactive educational events. 

The AWRI will liaise with Wine Australia to determine and develop the content. The content will be 

drawn from the AWRI existing knowledge and research activities.



 

CONTENT: 
 

Organise and present content at 10 domestic events to be scheduled at the AWRI, including event 
management  

Organise and present content at 4 international events to be scheduled at an international location, 
including event management. 

The AWRI has considerable content, one other option would be to use the content of the AWRI’s 
Advanced Wine Assessment Course    

Hold this program across the globe across the key markets in each financial Year:   

 1 x day in Australia (targeting IMW Students Course or other group).   
 Staging of events in key markets 

o China 
o US 
o UK / Europe   

 
Events would be by invitation only, aimed at attracting opinion leaders in those key markets. 

A certain percentage of invitations would go to MW’s or Sommeliers – the rest we would target 
media, sommeliers and trade  

The ‘Dux of the Day’ would win a trip to be a guest judge at a capital city wine show i.e. 4 x dux each 
financial year .  

Run as an annual program for the next 3 year (funding) period  

 

THE AUSTRALIAN WINE RESEARCH INSTITUTE: 
 

In addition to its regular extension activities, The AWRI plays a key role in the education and 
professional development of Australia’s wine industry and the associated trade. Key platforms 
include the AWRI’s Roadshow program, tasting courses, webinars, technical problem solving service, 
library and information services and The AWRI website. The AWRI has an outstanding record in 
project management, each year the AWRI delivers ~75 events to more than ~2,000 wine industry 
stakeholders. Currently the AWRI schedules an event somewhere in Australia (and overseas) every 
five days.  
 
The AWRI already supports international marketing activities of Wine Australia by offering in-
market, structured presentations, tastings of faults, taints and flavours, a public demonstration of 
Australia’s commitment to quality, integrity and innovation. We have collaborated with Wine 
Australia since 2009 to deliver one-day courses, sensory aroma bars, presentations and one day 
condensed version of the AWAC.  
 



PROJECT FUNDING:  

 
This project will require on going funding, the quantum of which will largely depend on the number 
and scale of activities.   
 


