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Opportunities for Cabernet Sauvignon exports 

7 March 2017 

Cabernet Sauvignon is the world’s most planted wine grape variety. 

In 2010, 290,000 hectares across the world were under Cabernet Sauvignon vine1. France 
has the most plantings with 54,000 hectares, followed by Chile (41,000 hectares), the 

United States (35,000 hectares) and Australia (25,000 hectares). 

Cabernet Sauvignon has a long history in Australia dating back to the mid-1800s. Penfold’s 

Block 42 vineyard in the Barossa was planted in 1885 and is thought to be to oldest 

surviving Cabernet Sauvignon vineyard in Australia.  

There were less than 5,000 hectares of Cabernet Sauvignon planted in Australia until 1991 
(see figure 1). Fuelled by extraordinary growth in Australian wine exports, the subsequent 

decade saw an explosion of plantings, increasing six-fold to a peak of almost 30,000 

hectares in 2004. Since that peak, plantings of Cabernet Sauvignon have declined. 

Figure 1: Cabernet Sauvignon vineyard area in Australia (hectares) 

 

Source: Australian Bureau of Statistics 

                                                           
1 K. Anderson and N. Aryal, Database of Regional, National and Global Winegrape Bearing Areas by 
Variety, 2000 and 2010, Wine Economics Research Centre, University of Adelaide, December 2013, 
revised July 2014. 
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According to Euromonitor International, mainland China (511 million litres) and the United 

States (366 million litres) are by far the two biggest markets in the world for Cabernet 
Sauvignon. From 2010 to 2015, Cabernet Sauvignon sales grew by an average of 5 per cent 

per annum in China and by 6 per cent per annum in the United States. 

Cabernet Sauvignon is successful in Australia as a standalone variety wine and as a 

dominant feature in classic blends.  

Cabernet Sauvignon is second only to Shiraz in the value of exports. In 2016, Cabernet 

Sauvignon (singles and blends) exports2 totalled $425 million compared to Shiraz (singles 

and blends) at $701 million. 

Two-thirds ($284 million) of the exports are Cabernet Sauvignon and a third ($141 million) 

are blends where Cabernet is the dominant variety. 

After growing for five successive years, exports of Cabernet Sauvignon blends declined in 

2016, down 4 per cent. There was growth to mainland China (which was offset by a decline 

to Hong Kong), Singapore and the United States. 

There has been resurgence in exports of single variety Cabernet Sauvignon over the past 

three years (see figure 2). The value of exports grew by an average of 14 per cent per 

annum over this period and 12 per cent in 2016. The growth in 2016 came across all price 

points: 

• <$2.50 per litre – up 12 per cent to $5 million 

• $2.50 – 4.99 per litre – up 3 per cent to $111 million 

• $5.00 – 7.49 per litre – up 29 per cent to $38 million 

• $7.50 – 9.99 per litre – up 1 per cent to $20 million 

• $10.00 and over per litre – up 14 per cent to $110 million. 

  

                                                           
2 Based on the label claim on the bottle and thus does not include all shipments of Cabernet Sauvignon variety 



 

3 
 

Figure 2: Exports of Australian single variety Cabernet Sauvignon (A$ million FOB) 

 

Source: Wine Australia 

So where is the growth coming from? The key growth destinations vary by price segment: 

• <$2.50 per litre – the United States, South Korea, Ireland, the United Kingdom 

• $2.50 – 4.99 per litre – mainland China, United Kingdom, Taiwan, the Netherlands 

• $5.00 – 7.49 per litre – mainland China, United Kingdom, Canada, United States 

• $7.50 – 9.99 per litre – mainland China 
• $10.00 and over per litre – mainland China, the United States, Singapore, United 

Kingdom. 

Overall, mainland China is embracing Australian Cabernet Sauvignon, with single variety 

bottled exports up 46 per cent to $93 million in 2016. The United States is the second largest 
destination and exports grew by 0.4 per cent to $57 million. Exports to the United Kingdom 

grew by 29 per cent to $29 million, which is exceptional growth in an established market. 

In China, Australia is already well-positioned in the grocery channel, according to data 
provided to Wine Australia by international wine market data analysts MiBD Market. In 
2016, it had the highest placement (i.e. proportion of outlets stocking its productions), the 
second highest volume of products (after China) and the highest average unit price after 
the United States (see figure 3). 
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Figure 3: Placement and average unit price (CNY) of Cabernet Sauvignon labelled wines  

by source country in the China grocery channel  

 

 

Source: VinOffer, MiBD 

Research commissioned by Wine Australia and conducted by Wine Opinions indicates that 

the trade in the United States sees potential for Australian Cabernet Sauvignon as an 

affordable alternative to California Cabernet Sauvignon. Contributors to the study 
suggested that Australian Cabernet meets the needs of many customers, particularly at 

US$15 – 25 per bottle.  In the 2015 tranche of the research project, 73 per cent of the trade 

surveyed suggested that Cabernet Sauvignon had either good or great growth potential 

(see figure 4). 
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Figure 4: Wine Opinions 2015 Trade Survey Results 

 

Source: Wine Opinions 

 

In the 2016 consumer component of the Wine Opinions study, 35 per cent of consumers 

who purchase wines above US$15 per bottle indicated they had not tried Australian 

Cabernet Sauvignon. For those who purchase wines at less than US15 per bottle, the share 

of consumers who had not tried Australian Cabernet was slightly smaller at 27 per cent. The 
conclusion is that in both price categories, there is a large pool of wine consumers that 

could potentially be converted to Australian Cabernet Sauvignon. 

According to Wine Intelligence3, 62 per cent of Chinese consumers had drunk Cabernet 

Sauvignon in the previous 6 months. This places the variety well ahead of Chardonnay (32 

per cent), Riesling (31 per cent) and Pinot Noir (25 per cent). 

Of the consumers who are aware of Cabernet Sauvignon in China, 85 per cent of them had 

consumed the variety in the last six months (see figure 5). This is by far the highest 

conversion rate among the top 18 varieties. Furthermore, awareness, consumption and 
conversion of Cabernet Sauvignon improved in 2016 over 2015. Australian exporters are 

well-placed to take advantage of this trend. 

  

                                                           
3 China Landscapes Report 2016 
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Figure 5: Grape variety awareness, consumption and conversion tracking in China 

 

Source: Wine Intelligence 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Disclaimer: While Wine Australia makes every effort to ensure the accuracy and currency of information within this report, we 
accept no responsibility for information, which may later prove to be misrepresented or inaccurate, or reliance placed on that 
information by readers. 
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