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Executive Summary 

• Total value and volume of Australian wine exports declined in the 12 months to September 
2022 with value down 11 per cent to $2.01 billion and volume declining by 1 per cent to 627 
million litres. 

• While the decline is reflective of the tough market conditions over the past two years – 
including high deposit tariffs on bottled Australian wine imported to China, the impact of the 
global freight challenges, and the aftermath of changing consumer habits during the COVID-
19 pandemic – the figures also reflect that value is starting to stabilise. 

• Excluding mainland China, exports declined by 0.2 per cent in value to $1.99 billion and 
increased in volume by 1 per cent to 622 million litres. 

• The steadiness of the value of exports to the rest of the world is a result of declines to the 
United Kingdom, Hong Kong, and Singapore offsetting strong growth to markets including 
the United States, Canada, Malaysia, and Thailand. 

• The growth in exports to the United States and Canada were driven by both ends of the 
price spectrum as premium wine exports continued to grow and unpackaged commercial 
exports increased as shipments of the record 2021 vintage accelerated.   

• Exports to Southeast Asia grew as a region, with multiple markets receiving more exports, 
and the strongest growth being from Thailand and Malaysia. Some of the growth was offset 
by a decline in exports to Singapore, a main trading hub in the region.  

• The drop in exports to the United Kingdom, Hong Kong, and Singapore is a result of the 
return to more normal levels of shipments after larger levels over the past two years.  

• Exports valued above $5 per litre FOB, excluding mainland China, increased by 7 per cent in 
value to $964 million and 11 per cent in volume to 76 million litres. The markets that 
contributed the most to this growth were Thailand, Malaysia, Canada, the US, Indonesia, 
and Denmark.   

• Exports valued below $5 per litre FOB declined by 8 per cent in value to $1.03 billion and 2 
per cent in volume to 550 million litres. Exports to the United Kingdom, Denmark, and 
Germany were the drivers of this decline.  

Overview 
In the 12 months to 30 September 2022, the value of Australian wine exports declined by 11 per cent 
to $2.01 billion1 and declined in volume by 1 per cent to 627 million litres (69.7 million 9-litre case 
equivalents). This translated to a 10 per cent decline in the average value to $3.20 per litre Free on 
Board (FOB)2.  
The decline in exports to mainland China was the key driver behind the drop in overall exports; of the 
$257 million loss in export value during the year, the loss of exports to mainland China made up $253 
million. Excluding mainland China, exports to the rest of the world were stable in value, declining by 
0.2 per cent to $1.99 billion and increasing by 1 per cent in volume to 622 million litres. The steadiness 
of the value of exports to the rest of the world is a result of declines in exports to the United Kingdom, 
Hong Kong, and Singapore offsetting strong growth to markets including the United States, Canada, 
Malaysia, and Thailand. 
 
 

 
1 Unless otherwise stated all values are given in Australian dollars. 
2 ‘Free on board' value of the wine, where the point of valuation is where goods are placed on board the international 
carrier, at the border of the exporting country. The FOB value includes production and other costs up until placement on 
the international carrier but excludes international insurance and transport costs. 
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Figure 1: Value of Australian exports over time – mainland China vs Rest of world 

 
The operating environment for Australian wine exporters has been unprecedentedly challenging due 
to the significant decline in exports to mainland China, the ongoing impact of the pandemic – including 
severe shipping delays and increased freight costs – and rising inflation, business costs and interest 
rates. 
On a positive note, over the past few months, the Australian dollar has depreciated against the US 
dollar which assists Australian wineries to be more competitive in the US market. 
Wine Australia General Manager Marketing Paul Turale said, “At a macro level, the year to September 
has seen both volume and value of Australian wine exports stabilise as COVID-19 related 
consumption patterns and logistics pressures ease, and the reduction in exports to mainland China 
starts to wash out of the overall figures.  
“More recent trends suggest the start of rebalancing export volumes as increasing levels of 
unpackaged wine is shipped following improved shipping conditions. The availability of vessels and 
the relative cost of containers is improving, which should help alleviate some of the current inventory 
pressure, albeit not at the levels required with vintage 2023 approaching.  
“With the domestic market relatively static, it remains paramount that we continue to seek out export 
market opportunities to diversify distribution and intensify in-market activity.” 
Packaging types 
In the year ended September 2022, the value of packaged exports declined by 12 per cent to $1.51 
billion and volume declined by 6 per cent to 231 million litres (25.6 million 9-litre case equivalents). 
Mainland China was the main driver of the decline in packaged exports. Excluding mainland China, 
the value of packaged exports increased by 2 per cent in value and declined by 1 per cent in volume. 
Most packaged exports were shipped in glass bottles (97 per cent of volume), with the remainder 
made up of exports in soft pack (2.8 per cent) and other alternative packaging such as cans, PET, 
and flagons (0.5 per cent). In the past 12 months soft pack exports increased by 0.1 per cent in value 
to $14 million, while alternative packaging increased by 3 per cent in value to $7 million. Driving the  
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growth in alternative packaging is canned wine (up 173 per cent) and PET containers (up 82 per cent), 
but from a low base.  

Figure 2: Volume share by packaging type 

 
Exports of unpackaged wine shipments declined by 8 per cent in value to $494 million and increased 
by 2 per cent in volume to 397 million litres (44.1 million 9-litre case equivalents). The average value 
of unpackaged shipments declined by 9 per cent to $1.25 per litre FOB. Figure 3 illustrates, that in 
the past few months, the record 2021 vintage has started to outpace the much smaller 2020 vintage 
in the volume shipped. This anticipated acceleration of shipment volume was delayed principally due 
to the global shipping challenges. Driving the growth in volume of unpackaged exports are shipments 
to the US, Canada, and New Zealand.  

Figure 3: Volume of unpackaged wine shipments by vintage and shipment month/year 
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Wine styles 
Still red wine exports declined by 18 per cent in value to $1.32 billion and 6 per cent in volume to 330 
million litres (representing a decline in the share of exports from 55 per cent to 53 per cent). The main 
driver of the decline in still red wine exports was mainland China, but the UK, Hong Kong, and 
Singapore also imported less Australian red wine during the period. Meanwhile, red wine exports to 
Thailand, Malaysia, Canada, and the US increased.  
Exports of still white wine increased by 9 per cent in value to $574 million in the 12 months to 
September 2022. Volume also increased, by 6 per cent to 270 million litres, meaning still white wine’s 
share of exports rose from 40 per cent to 43 per cent during the period. With value growth outpacing 
volume growth, the average value increased by 3 per cent to $2.12 per litre FOB. The top four 
destinations for still white wine all increased in value – the US (by 9 per cent), the UK (3 per cent), 
Canada (33 per cent), and New Zealand (33 per cent).  
Sparkling (where secondary ferment takes place in bottle or tank) and carbonated wines declined by 
8 per cent in value to $77 million and 13 per cent in volume to 14 million litres. This was mainly driven 
by a decline in semi-carbonated wine exported to Canada. However, sparkling wine (including semi-
sparkling) increased in value by 7 per cent to $43 million and in volume by 3 per cent to 6.7 million 
litres. This was driven by an increase in sparkling wine exports to New Zealand and Canada.  
Price segments 
Australian wine exports valued below $5 per litre FOB (excluding mainland China) declined in value 
by 6 per cent to $1.02 billion, while volume was steady, declining by 0.3 per cent to 546 million litres. 
An increase in unpackaged exports (mainly to the US and Canada), was offset by a decline in glass 
bottle exports in this price segment (mainly in exports to the US and the UK). This move towards 
unpackaged exports is part of a long-term trend of exporters choosing to bottle their commercial wine 
in overseas markets for both economic and environmental reasons (see Figure 4). This also results 
in a decline in the total value of exports in this segment as unpackaged exports exclude packaging 
costs.   

Figure 4: Exports below $5 per litre by packaging type 
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Exports valued above $5 per litre FOB (excluding mainland China) increased by 7 per cent in value 
to $964 million and 11 per cent in volume to 76 million litres. This increase was mainly driven by wines 
valued between $5 and $20 per litre FOB (see Figure 5).  The markets that contributed the most to 
the growth above $5 per litre were Thailand, Malaysia, Canada, the US, Indonesia, and Denmark.   

Figure 5: Value of exports by price segment excluding mainland China ($ million FOB) 

 
Destinations 
In the 12 months to September 2022, Australian wine exporters shipped to 118 destinations globally, 
up from 111 the previous year. As illustrated in Figure 6, the strongest growth came from North 
America, up 6 per cent to $604 million, and Southeast Asia (up 15 per cent to $291 million). However, 
the large decline to Northeast Asia (down 46 per cent to $321 million, driven by mainland China) and 
to Europe (down 12 per cent to $621 million, driven by the UK’s return to more normal shipping levels) 
outweighed the growth to other regions.  

Figure 6: Export value growth/decline by region ($ million FOB) 

 

Price segment (A$/litre) MAT September 2022 Value change Growth rate
 $2.49 and under $456 -$37 -8%
 $2.50 to $4.99 $565 -$31 -5%
 $5.00 to $7.49 $225 $11 5%
 $7.50 to $9.99 $121 $17 16%
$10.00 to $14.99 $150 $24 19%
$15.00 to $19.99 $51 $18 54%
$20.00 to $29.99 $99 $1.7 2%
$30.00 to $49.99 $72 $6.6 10%
$50.00 to $99.99 $161 $1.9 1%
$100.00 to $199.99 $47 $5.3 13%
$200.00 and over $38 -$22 -37%
Total value $1,985 -$4.3 -0.2%
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The top five markets by value were: 

• US (21 per cent value share, up 5 per cent to $412 million) 
• UK (20 per cent share, down 14 per cent to $395 million) 
• Canada (10 per cent share, up 10 per cent to $190 million) 
• Hong Kong (8 per cent share, down 21 per cent to $163 million), and 
• Singapore (7 per cent share, down 16 per cent to $132 million). 

The top five markets by volume were: 

• UK (36 per cent volume share, down 12 per cent to 222 million litres) 
• US (22 per cent share, up 14 per cent to 139 million litres) 
• Canada (10 per cent share, up 26 per cent to 62 million litres) 
• New Zealand (5 per cent share, up 14 per cent to 32 million litres), and 
• Germany (5 per cent share, down 7 per cent to 31 million litres). 

North America 
United States 

In the 12 months to September 2022, exports to the United States increased by 5 per cent in value to 
$412 million and 14 per cent in volume to 139 million litres (15.5 million 9-litre case equivalents). The 
average value declined by 8 per cent to $2.96 per litre FOB. Figure 7 below shows the acceleration 
of volume and the slight weakening in value in the last quarter.  

Figure 7: Volume and value of exports to the United States 

 
There are several drivers of the latest moving annual total figures. Firstly, the volume of unpackaged 
wine shipped to the United States increased by 53 per cent to 68 million litres during the period. The 
substantial size of this increase is because the Australian 2021 vintage was the largest on record and 
the shipments of this vintage had been delayed due to the ongoing global shipment challenges. In the  
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past few months, shipments of this vintage have intensified. The average value of unpackaged wine 
shipments to the US declined by 14 per cent to $1.36 per litre, as volume has increased more than 
value. However, the US still has the highest average value for unpackaged wine shipments of the top 
ten unpackaged wine destination markets.  
Secondly, packaged wine declined by 1 per cent in value to $319 million and 9 per cent in volume to 
71 million litres. As volume declined more than value, the average value of packaged wine increased 
by 9 per cent $4.47 per litre FOB. Driving this increase in average value is the decline of packaged 
commercial wines (mainly the $2.50 to $4.99 price segment in Figure 8) and an increase in exports 
above $7.50 per litre, up 32 per cent to $71 million.  

Figure 8: Value of exports to the United States by price segment ($ million FOB) 

 
The number of exporters to the US is at the highest level since 2008 and of the exporters to the US 
that ship wine at a value of $10 or more per litre FOB, 75 per cent experienced growth demonstrating 
that green shoots continue in the market for premium Australian wine. 
The stronger growth in premium wine exports is consistent with the market trends in the US. According 
to IWSR, the commercial/value segment (below US$10 per bottle retail) has been in decline while the 
premium and above segment (US$10 or more per bottle retail) has been steadily rising for at least 
the past 15 years. The IWSR expects these trends to continue out to 2026 with commercial/value 
sales forecast to decline by 2 per cent per annum and premium and above sales forecast to grow by 
8 per cent per annum. 
The growth of premium wine is also exemplified in off-trade sales data from IRI. In the year ended 
September 2022, the total US off-trade market declined by 4 per cent in volume but increased in value 
by 1 per cent. This was due to the decline of the commercial end of the market (below US$11 per 
bottle) by 9 per cent and the growth of the premium end (above US$11 per bottle) by 3 per cent. 
Pleasingly, Australian wine also participated in the growth of premium wine, with Australian wines 
priced between US$15 and US$25 per bottle up by 6 per cent in volume.  
Wine Australia’s Regional General Manager Americas Aaron Ridgway said, ““It is pleasing to see 
North America growing both commercial and premium shipments over the past 12 months. In the US, 
the 6 per cent increase in wines selling between US$15 and US$25 per bottle reinforces further the 
potential for Australian wine in this key price bracket, where regional storytelling and fine wine 
credentials are important selling points. And with prices going up virtually everywhere in the world, 
current exchange rates for the Australian to US Dollar offer upside for Australian wineries in the 
market.” 
 

 

Price segment (A$/litre) MAT September 2022 Value change Growth rate
 $2.49 and under $84 $24 41%
 $2.50 to $4.99 $235 -$22 -9%
 $5.00 to $7.49 $22 -$1 -3%
 $7.50 to $9.99 $13 $2 20%
$10.00 to $14.99 $24 $6 33%
$15.00 to $19.99 $9 $4 77%
$20.00 to $29.99 $11 -$2 -13%
$30.00 to $49.99 $8 $3.3 74%
$50.00 to $99.99 $5 $3.4 207%
$100.00 to $199.99 $1 -$0.30 -21%
$200.00 and over $1 $0.66 223%
Total value $412 $19 5%
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Canada 

In the 12 months to September 2022, wine exports to Canada increased by 10 per cent in value to 
$190 million and 26 per cent in volume 62 million litres. Average value declined by 13 per cent to 
$3.08 per litre FOB. As seen in Figure 9, volume and value have both been on upward trends since 
the start of 2022, following a steady decline in 2021.  

Figure 9: Volume and value of exports to Canada 

 
The largest driver of the increase in volume was growth in unpackaged wine shipments. The volume 
of unpackaged shipments increased by 44 per cent to 36 million litres. However, this increase in 
volume did come at a 25 per cent decrease in average value to $0.94 per litre.  
The increase in total value of exports to Canada was driven by packaged shipments, especially at the 
premium end. The value of packaged shipments increased by 11 per cent to $156 million while volume 
increased by 7 per cent to 26 million litres. This translated to a 4 per cent increase in average value 
to $6.10 per litre FOB. Shipments valued at $5 per litre and above grew by 18 per cent in value to 
$122 million, the highest value for this price segment since 2009.  
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Figure 10: Value of exports to Canada by price segment ($ million FOB) 

 
Europe 
United Kingdom 

In the year ended September 2022, exports to the United Kingdom (UK) decreased by 14 per cent in 
value to $395 million and 12 per cent in volume to 222 million litres (24.7 million 9-litre case 
equivalents). Average value declined by 3 per cent to $1.78 per litre FOB. Figure 11 illustrates the 
gradual decline in volume and value during 2022, following a stable year in 2021.  

Figure 11: Volume and value of exports to the United Kingdom 

 
This decline in wine exports to the UK was expected, if somewhat delayed. There were two factors 
elevating exports to the UK since 2020. Firstly, the Brexit transition period saw many exporters 
increase their exports ahead of the 31 December 2020 deadline. Secondly, Australian wine holds the  

Price segment (A$/litre) MAT September 2022 Value change Growth rate
 $2.49 and under $34 $2.5 8%
 $2.50 to $4.99 $35 -$3.1 -8%
 $5.00 to $7.49 $70 $6.4 10%
 $7.50 to $9.99 $22 $5.5 34%
$10.00 to $14.99 $22 $3.8 21%
$15.00 to $19.99 $3.3 $1.1 53%
$20.00 to $29.99 $2.0 $0.9 87%
$30.00 to $49.99 $1.4 $0.3 26%
$50.00 to $99.99 $0.7 $0.1 20%
$100.00 to $199.99 $0.3 $0.02 8%
$200.00 and over $0.1 -$0.03 -35%
Total value $190 $18 10%
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number one position in the off-trade – a category that benefitted greatly from the closure of the on-
trade during the COVID-19 pandemic, and now, as the on-trade has opened back up, there is a 
counter-swing in the demand for Australian wine. While this counter-swing occurred much earlier in 
the US and Canada, another two markets where Australia has a larger share of the off-trade than on-
trade, the shift has been much slower in the UK and exports are only now starting to be affected.  
The normalising of off-trade sales is evident in IRI data for the year ended 8 October 2022. The total 
off-trade wine market declined by 10 per cent in volume and 7 per cent in value during the period, 
while Australia’s decline was slower – down by 4 per cent in volume and 3 per cent in value. While 
the decline for the total market was across the whole price spectrum, Australia wines priced above £9 
per bottle grew by 12 per cent, albeit off a small base.  
Since 86 per cent of exports to the UK are unpackaged and bottled in market, most of the decline is 
in unpackaged exports, which declined by 19 per cent in value to $235 million and 12 per cent in 
volume to 191 million litres. Packaged wine also declined, but at slower rates: by 6 per cent in value 
to $160 million and 8 per cent in volume to 32 million litres. The bright spot for packaged wine was for 
shipments valued above $5 per litre FOB, which grew by 2 per cent in value to $85 million.  

Figure 12: Value of exports to the United Kingdom by price segment ($ million FOB) 

 
Wine Australia’s Regional General Manager UK/EMEA Laura Jewell MW said “The UK is facing strong 
headwinds in both the on- and off-trade which are impacting sales across the total wine sector. 
Grocery price inflation reached a record high of 13.9 per cent in September, the highest it’s been 
since tracking began in 2008. Fuel prices, staff shortages, and a record number of pub and bar 
closures are all taking their toll. This is reflected in the decline in unpackaged wines, where the larger 
brands who package in the UK and ship to mainland Europe are also facing increased complexities 
of paperwork and customs regulations. While shipping delays have started to ease globally, the issue 
has not disappeared. We’re still hearing reports of significant shipping delays to the UK, which is 
having a knock-on effect on availability across a number of off-trade brands. The good news is that 
Australia is tracking ahead of the market in sales out in the off-trade both on an MAT basis and the 
previous 12 weeks and availability is looking strong ahead of the Christmas trade.” 
Other Europe 

Exports to Europe, excluding the UK, declined by 7 per cent in value to $226 million and 7 per cent in 
volume to 100 million litres. Contributing most to the decline was Germany (down 13 per cent to $43 
million), Russia (down 61 per cent to $3.7 million)3, and the Netherlands (down 14 per cent to $31 
million). Partially offsetting these declines was growth in exports to Spain (up 727 per cent to  

 
3 On 7 April 2022 Australia imposed sanctions prohibiting the sale of luxury goods (including wine) to Russia. 

Price segment (A$/litre) MAT September 2022 Value change Growth rate
 $2.49 and under $220 -$49 -18%
 $2.50 to $4.99 $86 -$19 -18%
 $5.00 to $7.49 $34 $3.2 10%
 $7.50 to $9.99 $20 -$0.4 -2%
$10.00 to $14.99 $15 $0.7 5%
$15.00 to $19.99 $4.9 $1.0 27%
$20.00 to $29.99 $4.5 -$0.7 -13%
$30.00 to $49.99 $4.2 -$0.8 -15%
$50.00 to $99.99 $3.3 $0.5 17%
$100.00 to $199.99 $1.3 $0.1 6%
$200.00 and over $1.4 $0.3 24%
Total value $395 -$65 -14%
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$8.3 million and driven by unpackaged wine now being bottled there) and Poland (up 20 per cent to 
$6.4 million).  

Figure 13: Exports to Europe (excluding the UK) by destination market 

 
Northeast Asia 
Exports to Northeast Asia declined by 46 per cent in value $321 million and by 31 per cent in volume 
to 35 million litres. The main contributor to this decline was exports to mainland China (down 92 per 
cent to $21 million) and exports to Hong Kong (down 21 per cent to $163 million). Exports to Hong 
Kong are returning to a more normal level after an increase in shipments to the market in 2021. 
Offsetting some of the declines were exports to Japan and Taiwan. Exports to South Korea dropped 
by 5 per cent in value to $43 million; the decline took place in exports valued below $7.50 per litre 
FOB (down 44 per cent), while exports above $7.50 per litre increased by 30 per cent.  

Figure 14: Exports to Northeast Asia by destination market 

 
Southeast Asia 
In the year ended September 2022, exports to Southeast Asia increased by 15 per cent in value to 
$291 million and 39 per cent in volume to 24 million litres. Several markets increased in value, 
including Thailand (up 95 per cent to $53 million) and Malaysia (up 55 per cent to $59 million). This 
growth was slightly offset by a decline in exports to Singapore, dropping 16 per cent to $132 million; 
shipments to Singapore are also normalising after an elevated level of shipments in 2021 and 2022. 
Singapore remains the number one destination in Southeast Asia for Australian wine exports but is a 
trading hub and some of the wine is on-shipped to other Asian markets.  

 

$ million % change Million litres % change
Germany $42.7 -13% 30.9 -7%
Denmark $39.2 -2% 18.8 -8%
Netherlands $31.1 -14% 9.6 -26%
Sweden $22.4 -3% 5.2 -4%
Belgium $16.3 -9% 9.2 6%
France $15.1 -13% 9.5 -3%
Ireland $10.8 0% 2.9 4%
Finland $10.5 -17% 4.7 -6%
Spain $8.3 727% 1.6 290%
Norway $7.3 -21% 2.2 -21%
Others $22.0 -15% 5.1 -18%
Total $225.7 -7% 99.6 -8%

Value Volume
Market

$ million % change Million litres % change
Hong Kong $163.1 -21% 7.7 -10%
Japan $51.6 18% 13.8 12%
South Korea $43.4 -5% 4.7 -25%
Taiwan $29.8 13% 3.1 2%
China mainland $21.2 -92% 5.1 -75%
Macau $11.8 1964% 0.2 1013%
Total $321.0 -46% 34.7 -31%

Market
Value Volume
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Figure 5: Exports to Southeast Asia by destination market 

 
Wine Australia Regional Manager Asia Pacific Sarah Roberts said, “There is an optimism that can be 
felt in the region, and while we can see export figures to markets such as South Korea normalising 
after such a strong performance during the pandemic, the markets where we are now seeing on-
premise returning to normal and tourism opening back up are surging ahead, making up for the ground 
lost over the past few years of difficult trading conditions. While further stabilisation is likely as 
normality is re-established, and consumers may retain caution around spending as inflationary 
pressures bite, there remains strong opportunity across the region, and we have good momentum as 
we move towards the high consumption festive and gifting period.” 
Other markets 
Other markets around the globe where Australian exports are increasing include: 

• New Zealand, up 4 per cent to $103 million 
• United Arab Emirates, up 46 per cent to $20 million 
• India, up 48 per cent to $16 million 
• Brazil, up 245 per cent to $6.0 million, and 
• Mexico, up 11 per cent $1.5 million. 

 

$ million % change Million litres % change
Singapore $131.9 -16% 8.0 3%
Malaysia $58.8 55% 4.6 79%
Thailand $53.1 95% 5.7 81%
Indonesia $20.1 63% 1.0 52%
Philippines $14.8 47% 2.5 37%
Vietnam $9.6 80% 1.4 104%
Cambodia $2.1 21% 0.3 57%
Others $0.5 50% 0.1 101%
Total $290.8 15% 23.6 39%

Market
Value Volume


