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Submit your ideas for the Australian Government's Export and Regional Wine Support Package



 
 

Food and wine is a language that doesn’t require words, yet resonates with the majority of the Western world as a 
fundamental expression of lifestyle and culture. People travel with their eyes and their tastebuds. Food and wine 
experiences are consistently ranked as one of the primary motivators for tourists when determining if and where to visit 
international destinations. 
 
As reported by Tourism Australia and the International Visitor Surveys, the combination of Australia’s world-class food 
and wine culture, diverse produce, producers and places is rated as one of the top highlights for all for international 
visitors. 
 
Considering these motivators and feedback, can we develop a series of ‘foraging visits’ for trade and media to 
re-engage and reset the existing mindset of international key influencers/key markets for Australian wine, not 
as a commodity, but as an expression of regional lifestyle? 
 
 

https://youtu.be/vlMDhgvjtOE  
https://vimeo.com/124989478  
 
 

1. Sense of Place and Community – all of our regions have a story to tell  
2. Leadership in Sustainably produced food and wine which is very much evident in our grape growing industry, 

and certainly a continuing ‘as a State of Mind’ for our regional producers and businesses; SA remains GMO-
free 

3. Culinary Tourism Experiences; perhaps yet to be fully realised in a long-term commercial-sense by all of our 
regions but there is a uniqueness that exists in primary industries and ag-production.  

 
 

McLaren Vale is unlike any other wine region in the world.  
 
Where else in South Australia, or even Australia could you find ALL of the quintessential Australian experiences WITHIN 
40 MINUTES of an INTERNATIONAL AIRPORT, WITHIN 40 MINUTES of a VIBRANT CAPITAL CITY, and all within 
ONE very special region and community. 
 
We have: 

 30kms of absolutely pristine natural coastline 
 Hectares of stunning national parks and native wildlife  
 Some of the State’s best produce, including world-class, sustainable wines, olives and olive oil, seafood, beers, 

coffee, whiskies and more 
 And from all of this, some of the State’s award winning restaurants and chefs such as d’Arry’s Veranda, the Star 

of Greece, and the iconic Russell’s Pizza in Willunga. 
 
McLaren Vale's collaborative and generous nature, unique combination of world-class wines and produce - both on the 
farm and on the plate - with a beach lifestyle, ensures that our region truly offers a unique and welcoming experience. 
 
Imagine yourself as an international visitor: 

 Waking up at 5am to be ready and on a boat squid fishing in Port Willunga at 6am, drinking coffee from Dawn 
Patrol and eating fresh bread from Andy Clappis 

 Putting in the boat along the water to understand the coastal geologies of McLaren Vale, and mooring the boat 
at Sellicks Beach  

 Taking a short car ride up to The Victory Hotel for a 20-minute helicopter ride over the region to gain and aerial 
understanding / perspective 

 Landing at Wirra Wirra to ring the Bell, followed by an informal Shiraz tasting with producers over some shared 
plates cooked by Todd Steele on the BBQs 

 Cheese making demonstration at Kangarilla Creamery in the afternoon with a few open bottles of Mediterranean 
varietals (Fiano, Vermentino, Sangiovese) 

 Live music and wood oven pizzas at Russells Willunga in the evening with Grenache and friends 
The next day… 
 Touring the Willunga Farmer’s Market with Pip Forrester to select seasonal fruits and vegetables, meats and 

cheeses 

https://youtu.be/vlMDhgvjtOE
https://vimeo.com/124989478


 Arriving with your Farmer’s Market bounty at The Producers for a cooking class with Karena Armstrong and 
Dioni Flanagan  

 (…and so on!) 
 
 

Australian wine should be sold as an experience, not as an accompaniment on a shopping list. 
 
Reversing culinary tourism experiences to enable dynamic export market development may be achieved if we viewed 
existing and potential export markets (for Australian wines) as the personification of a group of international visitors. 
Could we reframe the way we tell our story / share our offering (people, producers, produce) to the international market 
as a lifestyle? 
 
Imagine hosting a tasting in our export markets with 360º views of our region through VR Ocular glasses, earphones 
playing/providing the sounds of our region, a small plate of regional produce, and a flight of wines demonstrating our 
regions key varieties…this could even be the format for all future invitations to trade and media when approached to 
visit Australia… 
 




