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Application for $68000 for support of an educational book on Australian wine

The project
Our activity is an educational book on Australian wine.  It has an educational theme and with hundreds of 
photographs, diagrams and stories it comprises an interesting and engaging introduction to Australian wine styles and 
to their diversity, regionality and terroir. 

Details of the book are:
Australian Wine: styles and tastes  people and places
Patrick Iland Wine Promotions Pty Ltd will publish the book. 
The authors are Patrick Iland, Peter Gago, Andrew Caillard and Peter Dry.

The contents are: 
An introduction to Australian wine 
Tasting, drinking and enjoying wine
In the vineyard
Dry white wines
Sweet white wines
Sparkling wines
Dry red wines
Fortified wines
Australian wine regions
Regionality, terroir and provenance.

The book will be available in both hard copy and e-book form.

It will be written, published and printed in Australia.

The target audience
Hard copy and e-book versions are aimed at students undertaking university, TAFE and hospitality courses, winery 
cellar door staff and domestic and international tourists visiting winery cellar doors within Australia and to 
international wine consumers, through mainly the e-book form. 

What research and experience demonstrates the value that this activity could bring? 
We cannot nominate any specific research project that quantifies that knowledge of the subject enhances sales and 
export potential, however our experience, through previous books, indicates that people involved in presenting wines 
to the consumer appreciate up-to-date, comprehensive information on how to taste and describe wine, what happens 
in the vineyard and in the winery, wine styles, wine regions and topics such as organic and biodynamics practices, 
sustainability, natural ferments, regionality, terroir and provenance.

Most universities, TAFE and private educational wine courses within Australia have used our previous books in their 
courses. Our previous books have been sold through many cellar door outlets across Australia. We believe that this 
book will also be strongly supported in this way.
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Education builds knowledge and confidence and enhances the ability of a person to engage with their customers.

Our book, through its hard cover, 300 full-colour pages presents much information to assist people, be they 
winemakers, marketers, cellar door or wine store staff, café and restaurant personnel, in presenting a knowledgeable 
and engaging experience of Australian wine.

What does the activity depend upon? What is needed to succeed?
The activity depends on support from winery cellar doors staff and educators of the various wine educational 
institutions and wine courses. We have had their support in the past. It will rely on a successful marketing strategy to 
make people aware of the book.

It also relies on the pricing strategy. Our experience with previous books, as well as competitor’s books, suggests that 
these types of books are very price sensitive. It appears that $50 to $60 is the range that people are prepared to pay 
for books of this genre. Therefore, the success of this book will be in setting the price. The recommended retail price 
(RRP) of our book will be $59.95. 

How would the activity assist, etc:
We base our application on the following criteria 

1) Winemakers, marketers, cellar door staff, wine store staff and hospitality personnel would be more knowledgeable in 
presenting a range of topics that would engage wine consumers in Australia and around the world. It will add to the 
experience of tourists at cellar door outlets by providing a source of information on Australian wine.

2) Sales of the e-book version would enhance the awareness of Australian wine and its diverse styles and landscapes in 
export markets, hopefully increasing sales of Australian wine in these markets.

How would these benefits be measured and how long would it take to achieve them? 
Sales and reviews and articles by wine journalists would measure benefits over a two-year period.

How long would the activity take and how much would it cost?
It has taken us three years to write the book. The book will be published in early 2017. The activity of promoting the book 
would last one to two years, by which time we should have penetrated potential markets. The book, as is, or revised, will 
remain on the market for 10 or more years.
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The cost: Details are shown below:
Graphic artist — $30000
Travel associated with researching material for the book —  $20000
Editing — professional editor $5000 
Payment for professional photography (note most of the photography has been by Patrick Iland and /or supplied by 
wineries) — $3000
Printing (we print within South Australia) — 5000 copies at $90000
Marketing $10000
Total cost: $158000

The book will be sold to individuals at a RRP of $59.95 and to cellar door outlets, bookstores and other outlets, such as wine 
shops at wholesale or less of RRP.

What contribution would we make?
We ask for financial support for the graphic artist, travel for research material, editing, photographic costs and marketing — 
a total of $68000. 

Our contribution would then be in the order of $90000.

We provide free postage for single book sales within Australia from our website and this could cost us in the order of 
$10000 or more.

We provide royalty payments to the authors.

We will deliver a draft copy to Wine Australia early January.

We thank you for your consideration.

Judith and Patrick ILAND (OAM)
Directors 
Patrick Iland Wine Promotions Pty Ltd




