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Australian wine continues to be the flavour of international markets 

Australian wine exports continue to experience strong growth in both value and volume, with an 
increase of 11 per cent in value to $2.71 billion and 5 per cent in volume to 842 million litres (or 94 
million 9-litre case equivalents) for the year ended 30 September 2018 (see Table 2). 

Shipments of bottled wine increased by 8 per cent in value to $2.16 billion and 2 per cent in volume 
to 366 million litres (41 million 9-litre case equivalents). Shipments of unpackaged wine also grew 
strongly, with a 23 per cent increase in value to $525 million and a 9 per cent increase in volume to 
468 million litres.  

There were also increases in the average value of wine exported, with a 7 per cent increase for 
bottled wine to $5.90 per litre, a 13 per cent increase of unpackaged wine to $1.12 per litre and a 
5 per cent increase of all wine exported to $3.21 per litre.  

‘Today’s export figures show that there has been strong and sustainable growth over the past 
12 months, delivering the third year of double-digit growth on a year ended September basis’, 
Andreas Clark, CEO of Wine Australia, said.  

‘These figures are the result of a lot of hard work by Australia’s 2401 wine exporters, the people 
who spend time in market to build their brands, distribution networks and awareness of all that 
Australian wine has to offer consumers.  

‘Australia exports more than 60 per cent of the wine we produce, so it’s important that we continue 
to build our export markets. Wine Australia is currently delivering Growing Wine Export workshops 
in regional Australia to help new and experienced exporters to grow their exports. 

‘In the 12 months to 30 September, there was healthy growth across the price spectrum. Exports 
above $10 per litre increased by 20 per cent to $804 million, with the $20 to $29.99 segment in 
particular, showing considerable growth. Below $10 per litre, the $5 to $7.49 segment was the star, 
growing by $50 million’, he said.  

Table 1: Exports by price segment (million AUD FOB) 

 Price segment (A$/litre) MAT September 2018 Value change Growth rate
 $2.49 and under $543 $38 8%
 $2.50 to $4.99 $838 $33 4%
 $5.00 to $7.49 $362 $50 16%
 $7.50 to $9.99 $159 $11 8%
$10.00 to $14.99 $207 $16 8%
$15.00 to $19.99 $73 -$8.4 -10%
$20.00 to $29.99 $168 $60 55%

$30.00 to $49.99 $98 $14 16%
$50.00 to $99.99 $189 $43 30%
$100.00 to $199.99 $20 $5.1 35%
$200.00 + $50 $4.2 9%
Total value $2,706 $266 11%
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Exports grew to all but one of the major destination regions. The standout growth of 24 per cent was 
experienced in Northeast Asia, where exports grew to $1.14 billion in value, while in North America, 
a $16 million increase in exports to Canada only partially offset a $38 million decline in exports to 
the United States of America (USA). 

Regions in growth: 
 Northeast Asia, by 24 per cent to $1.14 billion 
 Europe, by 5 per cent to $604 million 
 Southeast Asia, by 5 per cent to $170 million 
 Oceania, by 21 per cent to $105 million, and 
 the Middle East, by 41 per cent to $30 million. 

‘Growing the China and the USA markets is the key focus of the Australian Government’s Export 
and Regional Wine Support Package ($50m Package). We are seeing strong growth in China and 
we have redoubled our efforts in the USA to capture more of the premium end of the market as 
American consumers trade up to higher priced wines’, Mr Clark said.  

‘There is positive sentiment about Australian wine in the USA among key influencers and 
consumers. While consolidation at the distribution level of the three-tier system is proving to be a 
difficult barrier to overcome, the hard work of Australian exporters willing to get in to market is 
starting to pay off.  

‘Australian wine sales in the on-trade have increased by 4 per cent in value in the year ended June 
2018 to US$267 million (Nielsen-CGA) and sales in the off-trade have increased by 3 per cent to 
$522 million (IRI Worldwide).  

‘In the off-trade, ground is being made at premium price points, with Australian sales up by 1 per 
cent in the US$15.00 to $19.99 per bottle segment and up 29 per cent in the US$20.00 to 
$24.99 per bottle segment. There is also solid growth in sales of Australian Cabernet Sauvignon 
and Chardonnay. These positive trends, as well as a favourable exchange rate, are laying the 
foundations for Australian wine to find success again in the world’s largest wine market. 

‘Looking at the value and growth of exports over the past five years shows where we’ve come from. 
Just five years ago, Australian exports were worth $1.813 billion, and value had grown at 1 per cent 
over the previous 12 months’, he said. 

Table 2: Moving annual totals (MAT) over time 

 Total exports % change 

12 months ended 
million 

litres 
million 

AUD volume value 

September 2014 698  $1,813 1% 1%

September 2015 733  $1,961 5% 8%

September 2016 735  $2,167 0% 10%

September 2017 799  $2,440 9% 13%

September 2018 842  $2,706 5% 11%
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[Ends] 

 

Background 

Growing Wine Exports is a practical, hands-on national skills development program for new and 
experienced exporters funded through the $50m Package. You can register here.  

 

For further information please contact: 
Anita Poddar – Wine Australia 
Corporate Affairs Manager 
Phone: +61 417 819 978 
Email: anita.poddar@wineaustralia.com 

Twitter: @Wine_Australia 
Instagram: @WineAustralia 
Facebook: WineAustralia 
Website: www.wineaustralia.com 

About Wine Australia 
Wine Australia supports a competitive wine sector by investing in research, development and extension (RD&E), growing 
domestic and international markets, protecting the reputation of Australian wine and administering the Export and 
Regional Wine Support Package. 
Wine Australia is an Australian Commonwealth Government statutory authority, established under the Wine Australia Act 
2013, and funded by grape growers and winemakers through levies and user-pays charges and the Australian 
Government, which provides matching funding for RD&E investments. 


