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Overview
China is one of the world’s largest and fastest 
growing markets for imported wine. With a 
population of 1.38 billion in mainland China, 
a burgeoning middle class and modernising 
consumers, it presents enormous opportunities 
for Australian wine brands and businesses.

China – Australia’s number one 
export market by value
China is one of the world’s largest and fastest 
growing markets for imported wine. With a 
population of 1.38 billion in mainland China, 
a burgeoning middle class and modernising 
consumers, it presents enormous opportunities 
for Australian wine brands and businesses.

Australian wine has experienced extraordinary 
growth in exports to China over the last 
decade. The implementation of the China-
Australia Free Trade Agreement in 2015 
gave impetus to an already strong market.  
Mainland China is the number one destination 
for Australian wine exports by value and has 
grown from $73 million in 2008 to $846 million 
(FOB) in 2017. Hong Kong has also shown 
strong growth over that timeframe, increasing 
from $36 million to $118 million, while Taiwan 
has increased from $10 million to $13 million.

Australia is outpacing key competitors in the 
growth of wine exports to mainland China. It is 
ranked second behind France in market share, 
but number one in the average price of bottled 
wine among the five biggest importers.  

The China Roadshow has been an annual 
activity hosted by Wine Australia since 2012. 
The tour visits one tier one city and three from 
lower tier cities (how tiers are distinguished).

Travelling to the four cities over eight days, 
Australian wine exhibitors will have the 
opportunity to connect with more than 
3000 importers, distributors, wholesalers, 
influencers, buyers, VIPs, sommeliers and 
media to drive awareness and increase export 
sales of Australian wine.

To get into the spirit of the Roadshow, with its 
action-packed program, in this document there 
are some fast facts about each of these cities.
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• One of the four PRC municipalities that report directly to 
Beijing, along with Beijing, Shanghai and Chongqing

• 120kms from Beijing and close to Shandong province. Both 
are developed areas/regions in terms of wine culture thanks 
to the city position, and Shandong’s own winemaking 
industry

• Busy port city in North China, and a transportation hub 
connecting coastal and inland areas, mainly for North East 
China.

• Established a pilot free-trade zone in 2014.
• Ranked #6 for GDP and also number of international hotel 

brands, in 2017
• Sister city to Melbourne, Australia
• 2019 is the first visit to Tianjin by the China Roadshow

TIER 1 CITY (NEWLY CLASSIFIED)

METRO POPULATION 15.6M

URBAN DISPOSABLE  
INCOME PER CAPITA

A$7,400

GDP A$372 BILLION

STARBUCKS 90

Tianjin

AGRICULTURE

INDUSTRY/
CONSTRUCION

SERVICES

GDP BY SECTOR
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• The provincial capital of Zhejiang province in East China
• Also the economic, cultural, educational, transport and 

financial centre of the province
• Less than 1 hour from Shanghai by high speed train
• Ranked #10 for GDP in 2017
• Influential e-commerce centre – Alibaba HQ is here, along 

with many other high-tech enterprises – consequently the 
city has become a new economic growth point

• Thriving and dynamic food and beverage industry and wine 
education, attracting younger employees

• Very popular tourist destination, especially for mainland 
Chinese – increasingly so too for international tourists, 
resulting in the expansion of international hotel brands

• The China Roadshow last visited Hangzhou in 2013.

ZHEJIANG PROVINCE

TIER 1 CITY (NEWLY CLASSIFIED)

METRO POPULATION 9.5M

URBAN DISPOSABLE  
INCOME PER CAPITA

A$11,250

GDP A$251 BILLION

STARBUCKS 196

Hangzhou

AGRICULTURE

INDUSTRY/
CONSTRUCION

SERVICES

GDP BY SECTOR
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• The provincial capital and largest city of Yunnan province in 
South West China

• Often referred to as the ‘spring city’ due to its year-round 
pleasant weather conditions

• A regional service centre for neighbouring tourist destinations 
in Yunnan, including Lijiang, Dali and Shangrila, many of 
which include luxury hotel accommodation

• Its economic importance derives from its geographical 
position, near the border with many South-East-Asian 
countries such as Myanmar, Vietnam and Laos. Has become 
an important transportation hub for South West China

• GDP grew almost 10% in 2017, higher than the national 
average, as Government funding for infrastructure and 
related development is injected.

• The China Roadshow last visited Kunming in 2013.

YUNNAN PROVINCE

TIER 2 CITY

METRO POPULATION 6.8M

URBAN DISPOSABLE  
INCOME PER CAPITA

A$7,950

GDP A$97 BILLION

STARBUCKS 23

Kunming

GDP BY SECTOR

AGRICULTURE

INDUSTRY/
CONSTRUCION

SERVICES
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• One of the most developed cities in China, and the busiest 
port for wine importation on the mainland.

• Recently surpassed Hong Kong import volumes and now 
ranked the #3 largest port globally

• Ranked #3 for GDP in 2017 after Shanghai and Beijing, and 
well above Guangzhou.

• Ranked #5 in number of international hotel chains in 
November 2017, after Shanghai, Beijing, Sanya and 
Guangzhou.

• Food, wine and spirit consumption is increasing rapidly – 
+9% in 2017, with a younger, more affluent population.

• Has one of the largest numbers of high income consumers in 
China.

• Shenzhen has developed rapidly, especially in recent years, 
and it is important to consider its very close proximity and 
easy access to/from Hong Kong.

• 2019 is the first visit to Shenzhen by the China Roadshow.

GUANGDONG PROVINCE

TIER 1 CITY

METRO POPULATION 12.5M

URBAN DISPOSABLE  
INCOME PER CAPITA

A$10,600

GDP A$449 BILLION

STARBUCKS 147

Shenzhen

GDP BY SECTOR

INDUSTRY/
CONSTRUCION

SERVICES


