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Top 10 Gl region visits - Visited a winery compared to total visits

Domestic day + overnight visits (‘000s) International day + overnight visits* (‘000s)
Margaret River l 30%, 516 Yarra Valley
Mornington Peninsula . 7%, 506 Hunter
Hunter l 14%, 484 Margaret River - 55%, 124
Barossa Valley I 41%, 398 Mornington Peninsula - 31%, 72
Tasmania I 4%, 352 Geographe - 50%, 61 % share of total visits
Yarra Valiey [] 6%, 352 swan District [JJ] 25%. 58 = Visitwineries
McLaren Vale [] 25%, 312 Adelaide Hils [JJJJj 32%. 56 fotalvisits
Adelaide Hills | 11%, 172 Barossa Valley [JJj 53%. 55
Geelong | 2%, 170 Geelong [JJJj 20%. 53
Goulburn Valley |4%, 150 Tasmania . 16%, 46

A Data sourced from Tourism Research Australia’ National and International Visitor Surveys (NVS and IVS) unless otherwise stated

AN Tourism Australia’s Consumer Demand Project

* Note: Visits to wineries is an estimate based on supplementary questions in the IVS — Wine region visited, Visit winery, brewery, distillery,
Location of winery visited (e.a. Other VIC). For NSW regions, the supplementary question ‘Did vou visit a NSW winery’ was also used.



